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Abstract

The paper examined the integration of social media for academic libraries in the provision of
information service delivery. The paper also described some of the services that could be

provided through the application of social media tools such as communication, feedback.

reference services, special events, circularion services, new arrivals, user educalion, marketing,

provision of archival services among others. The paper also described some of the social media

platforms whose tools could be adopted in academic libraries to include: Linkearn, Facehoak,

Blogs, Twitter, Instant Messaging and YouTube ercetera. The following challenges could hinder
practical application of social media in academic libraries such as lack of kmowledge, lack of
interest, oo many academic tools to learn ard slow internel network among others and could
hinder the useful application of social media to academic library services. It was recommended
thar academic libraries in Nigeria must strategise before adopting and implementing soctal
media. Al the same time, librarians should develop a positive atsitude towards the application of
social media in service deltvery.
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Introduction
Social networking is web-based tools applied by people from all works of life across age,

race, gender, age, the social and ﬂ.unnmi-z: background to connect, collaborate, share ExXperiences
and create content among one another. Mutuala (2013) emphasised that social media is now
regarded as the number one online activity, with its use accounting for 10% of users’ time on the
web. Besides, social media is reportedly growing faster than intemet growth globally. As a result
of this development, social networking sites are being applied in various business ventures to
promote and provide effective and efficient services free of time and geographic constraints.
There is no doubt that the technological advancement of the 21% century affects academic library
services. One such technological advancement 15 social networking. Stoeckel and Sinkinson
(2013) stated that there is increasing data that revealed that students live and interact with social
media in their personal, civic and informal leaming comtexts. It is now necessary for academic
libraries to adopt social networking in the provision of library services..It provides an
opportunity for academic libraries to develop and maintain closer ties with patrons and to foster
the passion for reading, leaming, research and community development in academic libraries.
When social networking is imtegrated into service delivery in academic libraries, the media will
be used to provide cusrent and up-to-date information to users, provide links t0 open-source
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\ibrary resources, and give information on new arrivals. Besides, it will ﬂul-:ﬂ Y u?q for
interactive service delivery which will foster a two-way cmnlmumcalmn Sﬂ!huha? nr..:._ ;1.-5..-
opportunity for academic library users 1a be part of r_h: services rc_m.ltfe h:.' them. _:-m--h-“
Sinkinsone (2013) lamented that while social media has been frequently used in r
classroom settings, its adoption in academic libranes has dc!-'c_lup-:d all a slower p.a-cs:. This 3
seeks 1o reveal various library services that can be integrated into social networking appli.
to encourage its adaptation by academic libranes for efficient service delivery.

Social Networking and Library Services

In ﬁdﬂmnﬁsr}r the growing information needs of their now technically sophisi,
users, academic librarians now need to integrate social networking apphcations o
delivery. Kwanva and Sullwell (2015) stated that library users now exhibit a piece of ur
information-secking behaviour which is honzontal, promiscuous, diverse and volaulc
further explained that library users are now more competent with technology., Thev
interactive systems, have drastically shifted 1o digital form of communication, have lin
tolerance to delay, find their peers more credible and believe everything is on the net. Libry:
anst be proactive and embrace the new technologies and face the challenges for better sor. .. .
delivery. Examples of such services that can be provided through social networking mediz 2.

. Eu-mml:m[mliun: The platform can be used to inform clients on changes in the libr.:-
For example, change in opening hours, creation of new units. Carr (2015) also sugge-t:
that the use of social media helps create immediate interactions with library :m::- :
.mlr.lud 1o the conversion of potential users into becoming actual library usm:_ [ -.--5: .
the greatest strengths of social networking is the users’ interaction with Ii]::rnl'jﬂl:li- I |.:~ o

- &

IUnF:r a onec-way flow of information from librarians; both librarians and uscrs .-

: use social networking platf; E :
data con , orm as a medium to obtain
cerning feedbacks from users regarding their satisfaction with L.

ﬁ:llall'nrms :::n be used for reference services su.h
FIESSABING can also be used by users 1o o5t

i s . m.h]ﬁ Iibm'}' users to B 1 ;:
.Hmndnﬂ?" pla hmw ask their qlf'-"-iﬁngl and likely get a mpm:-,mdlmm:;-:Emghl. i
'-"il'llﬂ-uy‘iﬁ' _— 5':]-']3-:. provides users with an Opponunity w int r .:.-..- Lh
Ehw.“’llhmli coming to the ]-ﬂ:"r“)' Fhﬁil:-'-'.llly Efact face o facd
I networking plaid 4 f
an l:l-E m};ﬂ T m L g ;I A0S il‘:h ag T“'ﬂt'l: Yﬂ“T“‘& :tﬂ.d Er-;]-..'l.'h"'a":"

ﬂﬁm'l.ﬂiun.pm i Cvents "such as iihlm}' iy ?
» Clrelation Etni.g: HIHHII.H, augural lectures and public ltv:l-.ur::mm“;;f::r:m' SEEminars
: ¢ c;n;mph:" poci orking platforms to send
4‘ n— L I-l'hd I'Inl: mm. Um can il]".h.'l psd
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patforms like Facebook 1o : :
s B “brh:_l-:::; for FEservation of bogks and joumals by sending a
New arrivals: New arrivals sycp, 4
sublicised through
stant messaging,
Jser Education Programme: Socig) networking
,;._-_-.-' pmlgramm:. Kwanya and Stillwel] | ¥
can com numicate and share documents, :
demonstration and practice.

i n.g. Social nm'oriilng_ 15 3 great medium o improve the interpersonal
i academic librarians and patrons. Kwanya and Stiwell (2015) also
that library users perceive librarians as harsh, unapproachable and know it all
oy Who are not helpful to the users. In order to attract users, academic libraries,
to cmploy social networking to project themseclves as progressive, liberal,
hable, friendly and adaptable. The library catalogue can be included on the
ry Facebook page in order for users to be able to be informed on the information
ces available in the library. Social networking can also be employed to notify users
tential users on the various services, especially specialised services offered by the
such as selective dissemination of information, research consulting services and
nanagement, among others.
rchivs services: Archival information resources can be shared to uscrs through social
A 'ﬂ:i;ng platforms. Ezeani and Eke (2011) stated that archival pictures could be
110 users or uploaded on the library social media platforms.
vision of information resources: Social media platform such a5 Twitter and
e p-m\'idy an avenue for academic libraries o shan: Iml:s of open=source
mation resources o their clients. hhr:nd;:ns d:n;tlalsn utilise social media platforms to
: - ~atigns 1o users indive ¥ .
=..I:El.st;:::imﬁ'1t iu:;:lt:m librarians can use social networking platform such as
__'g.{‘-‘-*l =din to offer referral service 10 _
= rvices: Librama
Ii%'. Wpénwd.fn:ii::mmiﬂn on the election,

0

; I* and all over the world.

5 book cription of ;
vanous S0ial : L.S ‘EUbﬁ.r:p:mn o1 journals and databases can be
networking platforms such as Facebook, Twitter and

platform is a great way to aid user
ﬁ ? . -

2015) suggested that academic libraries
provide a plarform for user education,

their clients. _
ns can employ the use of social metworking

inaugural lectures, current happenings in

Jet :ldng rliﬂﬁ":.l.:\l.' users 1o connect and -.-:::hm_g: information with each n:::
e o fhas ::ial nerworking platforms 2s a wide mﬂg:.:l'h[mmﬂ_-b:ﬁ: o
' ms ﬁwpuﬁcipaminmmmﬂ formation -t

rvices that allow usc I::ml:gnmdmun}rmmadtml:

_-;# : Pl‘tm:'ﬂ'ﬁ l!'lltm

ties, Some of the so<it!
‘services are: Lax profissional social metworking sites, with about 225

L e ol most popu i e ; among library users,
Linkedin: This ﬂ;f;pm_ An academic librarias £50 il Sy 8105
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especially faculty members, in order to aid communication ftm“t}?- membe;
They can also use Linkedin platforms to offer referral SEIVICES by connecry,
to various reséarchers,

» Facebook: Facebook has impacted the way people communicate (1, 3
Facebook allows users to create a profile, upload and share photographs, .
information and connect with others who share similar interes
communicate, interact, market and promote thewr activities and ser, i i
Facebook. Facebook can also be employed in libraries to share relevant |j; |
source information resources to users, Academic libraries can also be o, d
with users to know their information needs.

* Blogs: According 1o Downes (2014), a blog is a personal websirte that cop, -
that are organised in reverse chronological order like a journal or a diary. |

" utilise the medium of blogging 10" educate USErs on various techniques of .

',éiul'umatinn, provide current awareness services and can also serve as a discy.
between librarians and users.

* Twitter: Twitter is 3 mini-blogging platform that 15 used to send messao,
characters o a web community. Library users can utilise this platform by ,
question to reference librarians. The platform can alsg be used to market librar-
and share links to open information resources,

* Library Thing: Elonye (2013) emphasised that a Library Thing is a social ne:
platform that enriches the library OPAC. Once a library thing accoun is created
books with ISBNS is sent 1o the Library Thing which sends back a piece of code «
pasted into the footer of the library OPAC, Librarians can utilise this platform t
hist of current publication to users, .

* Instant Messaging: Instant messaging can be defined as 3 platform that -
Internet-based synchronous text chat, with a point 10 POINt Communication betweern 1 -
on the same system. Instant messaging is a useful tool that can be employed in acac::
libraries to provide online reference services.

- * YouTube: Adekunle and Olla (2015) define YouTube as 3 video sharing website whi:
allows users 1o upload, view and share videgs. Academic libraries can use Youlub: -
share videos of live events such as library week, mnaugural ectures, workshops -
SEminars,

* Pinterest: Pinterest is a free graphical and an emerging social networking platform thi:
allows users 1o organise and share things (Gullando, 2015). Pinterest can be emploved i
academic libraries to market library services, showcasing historical archives, creati ng ¢

PDF subscribed 1o and downloaded through the web or streamed online to & computer
mobile device (Adekunle and Olla, 2015). Academic libraries can use the podcast 1
provide information such as library orientation, display and exhibition of new arrivals
and information literacy lectures in a library portal.
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Renefits of Integrating Social Netwo -
b I rking in th e . ;
Academic Libraries & ¢ Delivery of Information Services in

academic h 105 : :
Acade c 'I:'l::ran{: cllf all type can benefit in several ways in improving their service delivery by
adopting social media. Some of the benefits are: vis

. User Engagement: SM provides a platform to enable librarians to engage users and

potential users personally in an identified group, Kwanva and Stillwent (2015)
supported this fact when they staed that social media enables librarians to break
down the walls between them and their users. User engagement also enhances the
librarys ability to meet the information needs of the users. The platforms also help
academic libraries to build a relationship between users and librarians through
engagement.

»  Visibility: Social media enables academic library activities and services to be visible
among library users and potential users. Fernandex (1009) in an analysis of the
strengths, weakness, opportunities and threats of social media in libraries noted thal
the use of SM is helpful in that librarians visible on the platforms can be casily
identified in addressing various questions asked by users. It also helps users to be up-
to-date with the various activities in the library without visiting the physical library. ‘

s Cost and Ease of Use: It is usually painless and cost-effective to set up and maintain

' a social media account.

R Marketing and Promotion of Library Services: Social media is s useful :fml 1o

. promote library services. It helps users and non-users to change their percephion ,;rr

B the library. SM is used to keep uscrs abreast with current development in their

L lll:mrm-emmt af Customer IS:n'iccf:rSu-cial rncdila .:F;.hh:; xﬁml:;;?':::sﬂli

i improve their customer $Ervice Provision. A-;&Eitmw Lh{ﬁ ge .
feedback from the services rendered to users and improve when necessary.

Lk - -2 in Academic Libraries : %
ning for Social Mtdﬂnnd m:ﬂmc "\ social media platform effectively and efficiently, it 1s
dec o create 3¢ Py (0 plan before implementing it. Elonye (2013) pote?
snsable for an e any problem and craft library presence that u.r:l_l meet the future
L B :“EE academic library think of having a social media F“““;:hﬂ:.ﬂ-';
Qi ofthenze. 6 der to climinaie a failed web presénce. Dowd )y
weed to have lists of goals in @ ¢ creators could be at risk of working in silos without 8
ithout directions social media content STEHEE L L or drive people to the library of it
. 3 mci:"l edia platforms to be up to date because it ::mldt::::;
jbrary and parent instirution. In order for an academic library
s - mm:ﬁlmsmﬁlmﬂhfﬂ'm
' . s te to identify the reasons
- e epeatin gpccessiul social media 1s 0 identify -
, Th':- ﬁ-m iﬁp m < E = h!.\’ﬁ a mi.‘l mﬂﬂ‘ p{ﬁ.ﬁﬂﬂﬂ. h_l:Dﬂfdlﬂﬂ o
academic library Rm’h“’l&mh Libraries (2014), for academic libraries to have a
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meaningful purpose statement, library management should connect the pup
social networking to the mission of the academic library which is to enhance 1o,
learning, research and community development. Virupakshan and Naravan (2
opined that librarians should think of the services to offer and create profi.
services that will capture the interest of users. It is imponant 1o note that the purp
having a social media presence should not only be centred on the activities and <e--
of the library and its parent organisation, but also on information that will be .
engage uscrs and get them activi. Diana (2012) in that direction stresse
sometimes just being able to get users to open up and start a conversation can op.;
door to information needs. Libranes can create content relating to sport, entertain:
current affairs and world news, among others.

» Policy: After the hibrary has successfully idennfied its purpose, the next step is 1o
a policy. This can be established by articulating it in an official document. Associ,
of College and Research Libraries (2014), referred to such a policy as Social A,
Policy. This document will serve as a guide on their choice of social media. The p
must conform to the objectives of the library and its parent organisation,

* Implementation: At the implementation stage, libraries need to carefully sclec
social media platform and tools which have a higher potential of achieving thew
That is why Kwanya and Stiwell (2014) suggested that libraries should con
specific issues before choosing the social media tools they want. These incl
affordability, availability, usability and functionality, among other issues. Acader
librarians must take into account how social media platforms will be implemented
managed. Purpose and policy should be reflected in the implementation stage. Sach
Elonye (2014) stated that during the implementation stage, librarians should keep
mind that sites may change their mode of operation at will without the consent of .

“user. Libraries need to be mindful ‘that they may continuously adjust to continu.
changes or updates as regards to functionality and privacy policies on vario
platforms. It is important to note that before implanting a social networking platform, ¢
15 essential for academic library management to decide who will handle the platform |-
this regard, Diana (2012) suggested that social media platforms should be managed |-
a libranian who is excited about creating a social media presence would be better for the
job.

* Goals: In creating a social media presence, academic libraries need to consider goals ©
be achieved. A goal is the desired or expected result a library wants to achieve
creating a social media presence. The Association of College and Research Libran:
(2014) suggested that any goal that is set up should have a SMART objective. This I*
an acronym for specific, measurable, achievable, realistic and timely. For :x*nn.:lc a
library goal for having a social media presence could be to support the curriculus:
the institution, promote library services or to market library services. Regardless of the

£oal of a library what 1o achieve using social media, they must ensure it meets 1
crtena of SMART objective. The SMART objective includes the following:

_—
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_ F Hﬂﬂc An academic library
'.*. OF ate social media too] ar;d
_ Egmm of setting up the social m
Hne successes recorded durine tha - i
9 1 ‘Measurable: Whatever gZSFJT:.E?E{EﬁEHM v
(the success must be measurable, s
- platform is to create awareness of |

Mana 1 i

iy ;,,E-mem 15 expected to identify the purpose,

ud.h:l staff to manage the platform to achieve the
= stcount. It helps 1o track progress and measure

= networking platform is expected to achieve:
. b:n"":zzmﬁ a goal F'I:Ir Sttljng up a social media
._,g_m.l unless a library has a way 1o e Y resources and services. [t c_a:mut be regarded as
~ Attainable: An academic, w:ri.nl ““r ure if that goal hasbnej.-. achieved.
. necessary work, 12 goals should be achicvable if they put in the
* helps to keep every library . <6cP a me frame for achievement of their goals. It
e . E staff accountable and to know when to measure their success.
15 sment: In planning for a successful social media presence, the academic librarian
nm:ls 1o ensure that from time to time, they should assess their achievement on social
'_ There are many tools designed to' measure the presence of a specific aspect of
- 50¢12 | media presence. Various social media platforms offer these services. Facebook and
L?" ter offer tools for assessment, such as Facebook insights and Twitter analysis,
BT = pectively. Kwanya and Stillwell (2014) stated that some of the issues that libraries
~m2 ¥ be interested in assessing include the reach of their social media efforts, how many
-'ﬂgm and potential users are being reached, their demographic and psychographic
. attributes and their responses to the messages.
Ch: 5‘5]'_-_‘1'. _gu of Social Networking

._ is pertinent to note that even though social networking has many benefits, they also

v i1 challenges in using the media, the followings are some of the challenges:

] i"f I!:‘:-ur,t‘ knowledge on how o usc various social media tools: Most academic librarians
e, '..iﬁnwladgt on how to use social media to provide library services. The few that have
.:,: I HE': on how to use it for entertainment purposes but lack knowledge on how to apply

r tional purposcs. PHEE 1
kf:f;[;mtpi"r?::mi“g and utilising social media; Most libranians, especially the

i . i i ends in the field of librarianship.
A ans, are not interested in knowing new Ir :

= il f 21“: with providing traditional library services only. Oladokun, (2014)
e e m_m 0 d d in the practice of today, the librarian that lack :Eu: h:lm:-']:adgt-,
tate ."I::I given lh'll_ ﬂm“m oep pace with the efficient and effective information service and
skills and tools required 5

; s 1 exists. ;

o » are living in -.::uf- lhmII :1;:5“ s I social media tools available that
-:]:m delivery of information services, and most hibranans do not know
i .

y many social
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» Technophahia:
They do not want to explo

Come libranans are very comfortable providing traditional hibrar,
re the opportunities that technology can provide in the pro-

efloctive and efficient services to the digital native who is now library users.
e Lack of Training: most library staff lack training on how to employ social -

providing library services. s [
« Lack of Institutional/ Support: Most libraries do not have institutional suppor -

networking without approval and suppont from their institutional management.

« Bandwidth Issues: Most academic libraries in Nigeria bave issues with slow spec.
Internet, and this can result in frustration on the part of social media participation.

» Lack of Social Media Policy Statement: Most academic libranes do not have
statement summounding the implementation of social media in their hbranes. This has o
in inefficient operation of social media in their service delivery.

Conclusion
Application of social media in academic libraries has great potential in helping |

10 occupy centre stage in the provision of information in the digital era. When it is efio
utilised, 1t can enable academic libraries to target more audience, to reduce the b
information delivery and improve their visibility. However, academic libraries manage .
likely to face some challenges in integrating social media in the provision of effect:
eificient service delivery. These challenges include a lack of knowledge on how 1o us:
media, lack of training, technophobia, lack of policy statement, among others. However, »

right attitude, planning, resources and tools, academic libraries can significantly benein
social media. :

Recommendations

Planning: Academic libraries should begin with planning
statement before thinking of the social media 100ls 10 adopt in their provisi

and putting down a |

information service delivery. During the planning stage, they should carefullv

2 _.r._vncial media 1?;-!5 that are very appropriate in satisfving the information nee
LSErS.

4o

Attinide: Librarians should develop a positive attiude by embracing chanoe
the _applim.inn of ICT into the provision of library ‘!tnrj,;-t; e g change
3. Training: Library management should organise and encoura .ﬂ-| ir staff

conferences, workshop, svmposia, to educate 0

its application 1o information service delivery.
4. Elfﬂlt engaging in any social media platform, |

institational management approves their social media policy
3. -ﬁﬂlﬂmh_libmim should endeavour to conn :
broadband intemet connection.

|

ihﬂl'.'r’ MANApement must enswre b

ECt With service providers that pro™

gelect ¥

A% e

o Alic

librarians on varjous social media toois

Ly

Tl el & e T

_l—'_'-..
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