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MARKETING LIBRARY AND INFORMATION
SERVICES IN ACADEMIC LIBRARIES IN NIGER
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Trll'l I-|1|Ii||- WS dnug.n-:d 1o inacstigate the marketing of library seivbces in academic libraries
in MNiger stale. Migeria. The siudy emplayed a descriptive survey rescarch design. The
papulstion consitted of seveny one scademic librarians which were used fof the study. Three
rescarch questions guided the study. Thinty four items questionnaine was used as instrument
for data collection. The data were analyzed with the use of frequency tables and mean scorc
The n?.ulu of data analyzed revealed that the need for marketing hbrary services is to achicve
ihe objectives of the library and enlighten the users on the relevance of library use. The maost
widely used technigue is exhibitions and display of new makerials and salT friendliness 10
users. Furthermore, the findings of the study revealed that lack of funds, lack of facilities to
market library services and librarians not willing to market library services ane factors
militating against marketing library serices. Rased on the findings it was recommended that
more funds should be allocated to the development of libraries by parent organizations.
Trainings, workshops, seminars should be organized for librarians 1o enlighten them on b
ta market library services. 10is also very necessary ior librarians 1o be commiited 1o their work

and improve Their seryices.
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- Introduction
Libraries are the knowledge and

information foundation of any nation. A
library ecollects, Organizes and makes
information resources accessible to all
kinds: of users regardless of their ages,
und and interests. There are
1 kinds of libraries and each
different kinds of functions to
ermined purpose and needs of
ey serve (Ode and Omokoro
libraries  include the
mic libraries, public

libraries, special libraries, school librarics
and private libraries.

Uwaifo{2010) stated that academic
librarics are the ones established and
maintained by higher institutions of
learning such as universities, polytechnics,
colleges of nd:ztlnn. schools of nursing,
petroleum trainifig institutes and schools of
health technology. The purpose of
establishing an academic library is to
enable it support the curriculum of the
tertiary institutions which established it
They are essential part of the leaming
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community. The following are the scrvices
provided by an academic  hibran

Circulation of materials, Shell
management, User education programmes,
Provisian of information  services,
Operation of the online public access
catalog (OPAC), Exhibitions and displays,
Readers enquiny  services.  Selective
s ie AL ol information{ S0,
Aburacting services, Access to electronic
resources and document delivery services.
the provision of excellemt services 1o s
USErs,

. The eflectiveness and efMiciency of
services provided by an academic library
are mainly determined by library users. No
library can exist without the patrons. The
entire human and maicrials resources in a
library are put in place at considerable
expense  for the owerall purpase of
providing effective services to the librany
users. On its part the library has a
respansibility 10 ensure that its resources
are used. (Edoka, 2000). The user s
regarded as the most logical source to
determine whether the |ibrary is playing its
role satisfactory or not. The mission
statement of any academic library should
be

However. academic libraries are
faced with the need 10 market their
services (o users. Libraries are no longer
the only information providers. They now
have to compete for customers with the
intemet. bookshops, online book dealers
and demand for more efficient services
and nceds of users, Academic libraries
must undersiand client needs, plan service
provision. promote the available services
and deliver them efficiently and effectively.
To achieve this marketing is the essential

tool.

STATEMENT OF THE PROBLEM

The impartance of marketing library and
rnfunnﬂign SErViCes  cannot be
overemphasized. The existence of libraries

is being challenged, This is because access
10 information is now futcm.mm;ﬁ“r.—_.
iechnology. Users now prefer to tum to the

Intemel 1o source for information than

r!.
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coming to the librury I.I]_J"::rl:’-\.ll'...-
redesign thelr scrvices 1o €ope With the ¢,

logy Libraries, o
ation technology E
Elj;al::i:m}mm the traditional 1o djg;

hod of previding information 1o yee,,
b Users are not aware of the servic,

available in libraries. Librarics have f)),,
rovide the I"I:l]I.II.I‘L'd information |
:f:ﬂ.s_ Services provided are not User,
iented. These have resulicd 1w -
3:::';“mtiun ar under-utilization af sep,
available in the library. The CONsCquen,
of these are enormous. [t resulis 1o 4,
not able to locale, A<CEss an..,] recopniy,
their information I'I-f“l?':!.'-- This can aly,
result to low quality of teaching, leyp,
and research a:h"nl:nﬂ- in our highe.
institutions of leaming. As a resuly they 4r,
unable 1o meet up with developmen i, the
global society. Th:!ult Services yp,
utilized will help them in their carer, .
also make them life-long leamg, I:
therefore, becomes necessary 1o examiy,
the effective and efficient ways 1o myy -
library services in academic libraries !

Objectives ol the study

The specific objectives of this study are

» To determine the need for Market.
library services in academic librarie,
MNiger state.

= To determine current technigys,
employed by academic librarie; -,
marketing of library services i v
state.

* To determine problems militatin,
against marketing of library seryices i:
Niger state,
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Literature Hevicw

geveral guthors have defined marketing
libFry SEMVICES N various  w ays
Ravichandran and Babu (2008) defines
marketing in hibrary and informanion
services as the process of planning, pricing.
promotion and dill:r'llhull.ng library
products 1o create exchanges that satisfy
the library and the customer. While
Weigard (1993) views marketing library
and information services as a process of
exchange and a way 0 foster ghe .
Plﬂﬂ:ﬁhip' Between the library and the
community. [Eis imporant 1o identify the
needs of users and sifive 10 meet their
needs  effectively  and  efficienty.
Marketing 15 an on-going process in the
sense that il does not siop simply at
providing or promating  services, |y
involves comtinuous assessment and re.
assessment of users needs Irving (1992)
looked 1o the market place for new insights
into marketing  library  services. He
discovered that whal succeeds in the
market place fulfils criteria relating 10
convenience, ease of use, perception of
balance between cost and value, choice,
something new, or novel ways of doing
existing tasks. If these criteria are applied
in the libraries. libraries will continuously
provide the best services o users always at
the right time and place.

The aim of marketing library services is o
provide information to users at the nght
time and place. Basanta and Sanjay (2008)
stated that a wuser asceriains the
effectiveness and efficiency of a library
not based on how large the library is or the
number of staff and information materials
available, but on the services provided and
how such services satisfy the information
needs of users.

The importance of marketing in libraries
by Sieadley and Gray (2003) include the
following:

* To compete favorably for customers

~ Withother information providers.

* Toincrease library fund.

= To convey what s unique aboul the
access and service they provide
To promete librarians as well-trained
technologically information experts.

* To create an environment in libraries
that fosters cuslomer CONSCIOUSNCLS
among libranans.

+ Toincrease usage of scrvice

Adecogun (2004) noted that libraries have
o rethink its services and they should
provide more fexible and wser-cemered
s8rvice, These services should provide
casy, convenient, rpid and increased
aceess to valuable information resources
that are boundless, virual, multi-media as
well as timeless 10 meet the information
necds of users efMectively and efficiently.

In a nuishell, information explosion.
technology revolution and escalating costs
are responsible for encouraging the library
profession to develop marketing strategies
in its operations and services. In onder to
effectively market library  services,
libraries must provide services that are
convenient, accessible and meet the
information needs of users effectively and
efficiently.

Research Methodology and Diata
Collection Procedure

The study was camied out using
descriptive  survey. The choice of
descriptive survey is because the study
mvestigated marketing library services in
academic  libraries in Miger state. It
involves collecting data and amswering
questions on the views and opinions of
librarians on marketing library services
and reports the way things are.

Population of the study

The population of the study comprised all
libranians in academic libraries in Niger
state. There are a total of 71 librarians and
12 academic libraries in Niger state.
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Sﬂ-ﬂj [.I-I::m:: that the population of this

one librari Fgc therefore all the seventy-

mll‘-'f 3 ans in academic libraries in
le were studied,

Research Instrumeny

mu::i’::m:;;m'mm'?m adopted for data
items which questionnaire. [I has 34
sections (1-3) was organized under 3
sought info « Section 1 with 9 ilems
el ormation on the need for

ing library scrvices. Scction 2 with

ﬂﬂ' 1: Librarians' Responscs on the Need for Marketing Library Services

16 nems ingui

: ed inig |
section 3 with ¢ "y, v While
information on problems ME  sough

L} m. -
marketing of library sery |.:-_-I-!|m'"3 againy

I'l.u'

Findings

The data is presented and analyvped
frequency tables and mean. A -t":'- using
copics of questionnaire were d.\:-il of 71
the respondents, Only 59 ““’ uled 1o
retumed and correctly filled. A 2 r_". were
of 2.5 was used a5 2 bench mark £an sCore

SN "séﬁ'lﬁdm:':r Marketing Library | Strongly | ABTe® Disagree Ef;'angl:l [Man | Dans
i To e AgTeS isagree | X | g
» jectives of | 43 16 - - EKE -

the library. | | | A

2 To enlighten the users on the | 32 23 2 150 r—
relevance of library use. : ,

3 | To help users develop shills | 27 @ |2 - G
in  order 1w acquire | ,
information  from  other |
HLNEeS:

4 | To achicve high level of | 27 29 3 1341 bk
customer satisfaction. | -

5 To identify the information 30 24 4 1 | T TR T
needs of users. . ,

% | To compete favorably with |28 25 & - (340 |A
other information providers. |

7 | To improve interpersonal 21 32 [ - 330 (A
relationship between |
librarians and users. | '

B To afiract donors and | 20 32 6 1 320 (A
fundi bodies to the library. |

q To  provide conducive | 13 32 7 2 1 3.12 3
environment for users 10 |
ﬂu_:l,fnﬂuwﬁ. |

Table | shows the responses of the develop skills in order 1o &%

on the need for marketing snformation from various SouRE
library services in Niger state. They rated compete favorably with other informst
two of the items as the major reasons 10 providers, to  improve interpen=
ijces. These arc 10 relationship between librarians aod =2

market library Serv
achieve the gbjectives of the library (3.73)

and to enlighten the users on the relevance
of library use (3.50). Other items that were
rated as the need for marketing library
services includes: 1o achieve a high level

of customer satisfaction, 10 identify the
io help users

to provide conducive cmirun.‘!‘:""
users 1o study and work and u.:. .
donors and funding bodies to the 157

However, the lowest total mean ¥
which is 1o provide e
grudy and *

environment for users (0

y
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library Services in Academic Libraries in Niper state.
lib ry et T omaremic Libraries in Niger state.

Techalques | Grest | Medum | Litde | Nl Mean | Decisien
Marketing Library | Extent lhmml.l I'.ll-r:l Availabile .
Sers o % it
io Eshabstions snd display of | |9 T 7 3 EXT) A
Eew arrmvals, E
i Stall friendliness 1o wecrs. | 13 iH] K] 1 100 A
12 Increase mierpersonal | 13 A
relationship between sgail ]-n B - e
and sers. |
i3 Libramans  should  be | 13 2
| properly dreved 1= g !
TA | Opanining wa (17 | 5 5 270 A
el s .
E] Hasing represeniaiivg in | 23 3 ET) T1] bR 1] A ~
. institbutianal lursisons
3 Requesiing - lor [ 19 |8 5] ) sl A
| coniribuions Trom wsors
| swhile making
y isk s
7 | Provision o clectronis | & T 2 ] 250 A
| 12 infarmation,
18 | One on onc discusson | 3 1% 12 ] P R
| with users.
19 | Pronisson of suggestion | 8 in 16 T3 o R
3 I I 26 190 L
3 B 17 16 1.90 L’
a library web |2 14 n n 1.81 3
Iﬂ"’ﬂl -“l _1 L' :ﬂ 15 ..15 H
lctters | - F i 2 1.70 -
e-mail
pchure or | 2 2 n L 1 L




s Responses an (he Problems MMilitating Against M5 Phetin L
thy,

' Sirpaghy | Agree | Disagree | Strengl Mean Th:
Agree disspree . "hal
X _
30 =4 ;-__ B | 3 'S o “_f_"--_
0| D i) 7 - 130 Ta——
e
33 [ : 330 T
I 1
12 - | 212 *T“"-Hh_
. 1 300 N —
i | | 7 1 | 30 [RAT—
|
||
1] - Jm3 | A
I
% ] 3.00 A T—
|
|
75 3 | 253 T
|
—

services was that librarians do not iy,
how o market library services (2 53

DISCUSSION
From the findings of this research, i e
been discovered that the need iy
marketing library services is viewed b
librarians as an instrument to achizve th
ac. : 1] objectives of the library. This flem has
~ between librarians and users(3.3 d highest mean rating. This finding 15 in tune
ek seilities 1o market lib ervices. with Dhiman and Sharma (2000) whe
m the results pn : observed that marketing 5 essentiy
ral respondents als * because it is an instrument through which
objectives can be fulfilled The
arketin C i integration of marketing into  librn
on technology, lack of training in seryices is important because it reinfores
management does not have and reiterales the basic values and belich
' ' Jia acces of the profession ‘in the chanun
environment.
~ Also, as indicated on the resposs
i Il.':r:l'lmquﬂs used by llhﬁlrlﬂﬁc.
n marketing library services exhibie
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Jay ol matlenals was mated high
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el lersess [TCR L M, [Mabokin and
Janl (3o0n) asseriead vhal exhibitions of
T b L] maderials W s A & poweriul
ams of  mhverlising ik
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1
.I-I:.;Il--ﬂ""l“al whbues ol the  (nslitulswn b
ﬁ_m,”| ursd e librars in paicular, When
T maalcmals nry displavead
Jpalion Can b drawn o new grmivals
wpewial collections, meserve malerials and
corvicts that are allercd within the libeais
(hat citen o iRl e

The stwdy further revealed thai
ceveral (KWOR wery miilitaling nEains
muarkeling libramy serviies. Howeser, the
sith highest  medn

N raling arg
inadoquate  Tund.  lack  of  elfective
communicalion  Between hibearians  and

users  and r.L-_.L ol Dwilivies 10 market
libpary  semvices. Majerny of  the
pespondents indicated thal inadequate fund
is a serious factor allecting marketing of
lieary  services.  The  populations  of
ctudents heep INCIEASINE. NEW COuMnSs ane
always introduced and curniculum keeps
on changing. The fund given o academic
librarics are not commensurate with rapid
growth and new  developments  in
institutions. This finding agrees with that
of Abid (1992) who said that libraries in
developing countries lack sufficient funds
to subscribe 1o information  resources.
sMost  libraries  in developing  nations
remain libraries only in name and arc
unable to perform their vital role which is
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Cowelusion

fascd on the findings of this study, the

following conclusions are drawn. It was

the opinion of librarians that marketing

library services I8 necessary in order to

achieve the objectives of the library. The
marketing techniques mostly used by
librarians in marketing library services arc
exhibitions and display of new materials
and stafl friendliness to users

Furihermore, the three greatest
problems militating  against markeling

library services are lack of fund, lack of
facilities to market library services and
lack of effective communication between
librarians and users.
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