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E Abstract:

2} The study was designed to examine strategies employed in marketing

print resources in the Federal University of Technology (FUT) library in
Minna. The study employed a case study research method in carrying
out the research. The population of the study consisted of 96 lbrary
staff. Data was collected by administering an online questionnaire
through the FUT library Whatsup group. The data was analyzed by use
of frequency counts, tables, and percentages. The findings from the
study revealed the following: textbooks were highly available for
marketing (41(77%), The print resources that were available for
marketing could be accessed to a great extent through open access
catalog (OPAC) 44(83%), On the competences of library staff in
marketing print resources, findings from the stk{dy revealed that about
half of the library staff were not competent in the use of OPAC In
accessing print resources 27(50.9%? and display of'new 'arrivals in
pcetvect strategic places in the library \{Vas Ut'HIZGd to a great exten: as the n'n‘a]‘or
24 September 2023 niques utilized in marketing print resources 45(84.9%). The study

| o ded that the library staff in FUT Minna should ensure they
oo ver 2023 rechtre Nt e ies in promoting print resources
Accepted: utilize digital marketing strategies in p : ,
y D'E(:ember'zo'u 1 i Marketing; Print resources; Strategies; University
Available online: KeyWOde: Librarie
12 January 2024
42
' wrances (W) - et/ /ifims.OrR/
1o Management ST s S L
ation Mane R € v ool
i fna! Df 'nforrn gz Tkl v

S pair el
g e AL A
i e



Introduction

University libraries are primatily establisle
to serve the teaching, learning, ap research
needs of students, academic and  hot-
~ academic staff; and their hos Lommunity,
. University libraries setve two
: complemcntary PUrposes: to support the
various disciplines’ curricula and to support
‘the research activities of the  faculty.
According  to  LISBNETWORK (2023), a
university library is a library that Is part of a
higher education institution that provides a
wide range of resources, services, and
facilities to support the academic Programs
and research activities of the in: stitution,
' To effectively carry out tholr functions,
university libraries must ensure they serve
the Information needs of present  and
~ potential users, This s achlevable by
collecting  and  preserving  Information
resources that can be utilized from
generation to generation, To effectively play
- their functions, unlversity librarles house a
- Wide range of print and electronlc resources,
.Pﬁnt resources play a vital role in providing
- access to Information and knowledge In
ffilﬁrarles and they consist of books,

:.-':Qpélr\'\phlets, journals, newspapers,
| tﬁanuscripts, theses, dictionaries,
handbooks, manuals, encyclopedias,
't‘hésaurus, and reprints, Samzugi (2019)

rosources  as  traditional

' views print
such as printed books

information sources
“and Journals, Although print resources are
vital resources in the pursuit of academic

s fmmwsww

i s e e e A

lhtlmmlo#xal Journai of Inform

A

st a.;w?muﬂfﬂw

Vol. /7, Issue: JuJy

excellence there has heen 4 de line in their
use, Calien (20149) ighilighted thatb inthe U K
and  Ireland 20132014
Acadeniic  session  and  the J016=2017
acadeimic session, the dreulation of print
resources per student declined by 2 7% Alsa,
I the Federal University of Technology
Library Minna in 202072001 and 20217207
sessiony only 140 aned 100 asers for the two
senslons registerad i the library, The policy
of the institutional library s that only
roglstared users can borrow printed books in
the library, This Is also an Indication that
thare has been a decline In the borrowing of
printed books,

The drop in the use of PrInt resources is a
result of rapid development and deployment
of Information  and  Communication
Technology, — enormous — shifts  in the
population age, changes in how Information
Is accessed, soclal networking, and changes
i the information needs and behavior of
lihrary users, Parmer et af, (2021) maintained
that despite that Information resources are
avallable on the Internet untversity librarios
continue to preserve and clreulate print

hetween  (he

resources because it provides richness and
context, According to the writers, the context
of print resources Is usually organized by
ideas or theorles, making them simpler to
comprehend, Also, the utilization of print
resources will complement the teaching,
learning, and research activities undertaken

by library users,
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~ Themarketing of print FesOurces iy
‘=A‘to ensure that they reach then
~ users and are utilized to
potential. Ahire (2017)
libraties have begun to reali
.~ marketing principles
| tan understand better the
o justify
éffectively with a variety of
achieve greater efficacy and option
:in delivery products

.~ print
. targeted approach that consid

-developing concepts that communic
. benefits of these resources, such
reliability,
information. Effective marketing str

‘availability of current print
‘ accessibility of print resources at any time
; and any e
‘approaches and evaluation By promoting the

iyIS

13 |
i

Important
intended
their  fullest
Maintained that
e that by using
and techniques, they
it users ‘needs,

funding, communicate

more
audiences, and
al resulty
and services that meet
the identified needs of their users. Marketing

resources in librarjes requires o
ers the needs
and interests of the library's users. 1t involves
ate the
as their
accuracy, and  depth  of

ategies

 can also help to raise awareness of lesser-

known resources and attract new users to

~the library.
- Effective marketing of academic print

Trésources requires a targeted approach that
requires innovative marketing techniques

~ such positive attitude of librarians towards

marketing of print resources, competent
librarians in marketing print resources,
resources,

various promotional

place,

value of print resources, libraries can help to

“enhance the quality of teaching, learning and

Vol 7, Issue: 20014

research activities in Federal University of
Technology Minna.

the Federal University of Technology (1 uT)
Minna library was established in March 1984
o cater to the teaching and research work of
the University, The library has since then
been growing steadily to help the University
accomplishits aim and objectives, As of 202 3,
the Tibrary's collection was about 64,000,
volumes — including books,
and Journals  in

referonce
materlals, sclence  and

technology.

Problem Statement

University libraries continue to acquire
resources to support teaching, learning, and
research activities that are ong

oing In their
parent institutions despite the increasing

availability of digital resources and the shift
toward the use of electronic formats by
library users. Print resources enhance the

academic process in universities and they are
also portable,

cost-effective, readily
available, reliable, have a longer lifespan, and
provide a sense of cultural and historical
value. Despite the importance of print
resources, they are often underutilized and
overlooked by library patrons who prefer
digital formats or other sources  of
information. This problem affects  the
library's mission, budget, and reputation, as
well as the authors and publishers of print
materials,

print

For effective utilization of print resources,
marketing is inevitable, The marketing of
print resources in university libraries is a
challenging task that requires effective
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~ strategles and techniques to reach potential
- users and increase circulation, However,
many libraries lack the resources, skills, and
. knowledge to implement successful
- marketing campaigns  for i print
- collections. It, therefore, becomes necessary
~ to investigate the current strategies for

.:‘5_  marketing print resources in the Federal
- University of Technology library in Minna,

Objectives of the Study
The study specifically seeks to:

The study specifically seeks to:

1, determine the availability of print
resources in the Federal University of
Technology Library Minna;

2. ascertain the accessibllity of print
resources in the Federal University of
Technology Library Minna;

3. determine the attitude of library staff
towards the marketing of print
resources in the Federal University of
Technology Library Minna;

4. find out the competencies of library
staff towards the marketing of print
resources in the Federal University of
Technology Library Minna;

5. ldentify the techniques used in
marketing print resources in the
Federal University of Technology

: Library Minna and
6. Identify the techniques used in
' evaluating marketing strategies in the
Federal University of Technology
Library Minna,

B . ience
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Literature Review

Atuase and Maluleka (2023) opined that the

importance  of library resources s

determined when libraries extend their
services and resources extensively to target
user groups. The main aim of marketing
library resources is to provide high-value
services to encourage patronage of their
resources and services. Several authors have
defined the marketing of library resources in
various ways. Atuase and Maluleka (2023)
view marketing as the basis for the effective
delivery of services. The author further
stated that libraries are involved in marketing
to provide high-value services to encourage
patronage of their services. The American
Marketing  Association (2007)  defines
marketing as the series of activities, set of
institutions, and processes for creating,
communicating; and delivery and exchanging
of offerings that have value for customers
and society at large,

Komolafe-Opadeji (2011 assessed the in-
house usage of print reference materials in a
Nigerian medical school library. Findings
from the study revealed that there was
minimal utilization of the library's print
reference materials. Also, Rutto (2011)
carried out a study on the accessibility and
utilization of information among students
and staff at Kabarak University Kenya. The
study revealed that students and staff mostly
turned to the Internet for their information
needs. Larhmaid (2018) investigated the

45
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~ Moroccan university  students'

MS

’"‘r

“impact of print and digital resoyrces on

reading
habits, uses, and preferences, The findings of

~ the study found that electronic media are

~ more used than print media fqr academic

" To EffectiVEI‘{ market Pl'int
umvemty libraries must ensyre current and
& Jadequate print resources are available for

~and pleasure reading.

resources,

E {}marketmg Abubakar (2020) maintained that
~ the availability of information resources ic an

o indispensable factor in acquiring knowledge,
 learning, and research;

hence every

. university library regardless of size must
~_ensure resources are available for users,
Nwachukwuet al. (2014) opined that the

- absence of relevant and up-to-date materials

Wil undermine the existence of any
~ academic library, The authors further
. stressed that to ensure the availability of
. resources the library should provide
- adequate, current, and relevant information
~ resources that cut across all users'

disciplines. Shehu (2015). Maintained that
- when a library is marketing its collections the

availability of new acquisitions must be

 communicated to users. This will help to

éasily market print resources.

“Another essential parameter in marketing
print resources is accessibility to print
" resources. Abubakaret al. (2020) stated that
i“_fOr academic libraries to achieve their
:Obiective of providing relevant information in
~ enhancing academic activities, the a
information resources must be acce

vailable
ssible.
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There are various technigues in marketing
print resources. According to Agboke and
Effiong (2020}, examples of techniques in
marketing print resources include the use of
brochures, flyers, library emails, library
websites, reading lists, bibliographies,
newsletters, posters, hosting of events,
users’ education, library orientation, training,
seminars, display and exhibition, and social
media.

A marketing strategy cannot be successful
without evaluating the various marketing
strategies that have been employed by the
library. Lawrence {2015) stated that a library
can evaluate its marketing strategies by
reviewing internal library users’ data in the
library and also by taking statistics of users,
Abubakar (2020) materials checked by
students such as type of users, date of entry,
and materials consulted.  Evaluation s
important because it enables the library to
determine if its marketing reasons have been
achieved.

Research Methodology

The study used a case research method to
seek in-depth information on the strategies
for marketing print resources in the Federal
University of Technology Library. the study
involved systematic and camprehensive
collection and analysis of data. The design
also enabled the researchers to investigate
the current strategies used in marketing print
resources at the Federal University of
Technology Library Minna. The population of
the study comprised 26 professional
librarians, 30 para-professionals, and 40 non-
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pma,p.rofessionals. as of August 2023, A
total enumeration sampling technique was
ased for the study because the Population is
not large. A total of 86 copies of the
questionnaire were sent using Google Forms
through the library staff's WhatsApp — The results of the study are presented in the
However, only 53 copies representing % of following Tables.

the questionnaire were received ang found

usable. Also, descriptive statistics Wwas used in

analyzing the data

Table 1

Results

Extent of Availability of Print Resources for Marketing

S/N Items Very High Low Not

High Available
i Current textbooks 5(9.4%) 41(77.3%) 7(13. %) -
2 Current reference 2(3.7%) 11(20.7%) 40(75.4%) =

materials such as
encyclopedias and

dictionaries
3 Current serial publications ~ 7(13.2%) 34(64.1%) 12(22.6%) -
such as journals
4 Thesis 44(83%) 7(13.2%)  2(3.7%) -
5 Publications of your 5(9.4%)  27(50.9%) 21(39.6%)

institution and various
government organizations

Data presented in Table 1 shows that Thesis However, the data in Table 1 revealed that
(83%) was very highly available and current the current availability of reference
. os
textbooks (77.3%) were highly available. materials (75.4%) was low.,
a7
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Table 2

aAccessibility of Print Resource

o e A e,
st

S/N TEM e "
Great Moderate Little Not Available
Extent Extent
- WU, Extent
1 Subject indexgg e
3 (5.6%) 2(3.7%) 10 38(71.6%)
(18.8%)
2 Up-to-dat .
p € card catalogyes 1(1.8%) 4(7.5%) 48 .
(90.5%)
3 Regular a,
Bularaccess to open 44(83%) 8(15%)  1(1.8%) :
Public accesg Catalog (OPAC)
4 Interlibrary loan 2(3.7%) 6 (11.3%) 45(84.9%) .
5 Well organized shelves 5(9.4%) 48(90.5%) - .
6 Ask the librarian offineand 7 (132 %) 45(84.9%) 1 (1.8%) 4
online
Table 2 revealed that print resources could further revealed that the subject index
be accessed to a great extent through an

(71.6%) was not available in the Federal

open public access catalog (83%). The data University of Technology Library Minna.

Table 3

Attitude of Library Staff towards Marketing of Print Resources

S/N Item Strongly Agree Disagree  Strongly
Agree Disagtee

1 | feel that it is not necessary to market 3 (5.6%) 5(9.4%) 27(50.9%) 18(33.9%)

print resources because several electronic

resources are avaifable in the library

9 -

2 | feel that marketing print resources will 10(18.8%) ;53(66,6 8(15%)

enable the library to achieve a high level A

of user satisfaction
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3 I believe that_markettng Print resources 20(37.7%)  27(50.9 6(11%)
will help the library 1o identify the %)
information neeqs of userg ’

4 I feel that it js not Necessary tq Market

. 6(11.3% 15(28.3  30(56.6% 2(3.7%
print resources becayga MOst users prefer (11.3%) o/)( (56.6%)  2(3.7%)
to use electronic resources ’

5 I believe that marketing wij| help my

library create aWareness of the varigys
print resources availab

_ )
lein the library
The results as regards t i i

42(79.2%)  9(16.99% 2(3.7%)

staff towards mark ti . not necessary to market pPrint resources
: eling print resourceg as because most users prefer to use electronic
presented in Table 3 shoy that the majority

resources (56.6%).

Low

S/N Item Very High High

Very low
1 I know how to evaluate and 15(28.3%) 15(28.3%) _—2'3’(’&'3“3@;)"“‘—*—%%»
select print resources
2 I have good communication and  17(32%) 30(56.6%) 3(5.6%) 3(5.6%)
writing skills
3 I'’know how to access print 13(24.5%) 15(28.3% 27(50.9%)
resources using OPAC etc
4 | can effectively interact with a 12(22.6%) 38(71.6%) 3(5.6%) .
diverse community
5 | can effectively conduct a 10(18.8%) 20(37.7%) 14(26.4%) 9(16.9%)
reference interview and
negotiate questions
6 I can make effective visual 5(9.4%) 6(11.3%) 32(60.3%) 10(18.8%)
presentations
. ious 16(30.1% 20(37.7¥% 9(16,99
7 | know the utilization of various ~ 8(15.1%) ( ) (37.7%) (16,9%)
social networking applications WE

; 151 - ffijims.org/
! Journal of Information Management Sugncéﬁ(lll\s’httpaﬂ'i oty ey
lntefnﬂ!;nqs J0U o "_ BRI 3 o K A R % { il



VS

such as Facebook ang Twitter in
the provision of

library services
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patain Table 4 revealed that a significant
number of respondents’ com
the use of OPAC in accessin
was low 27(50.9%).

Petencies on
g print resources

Table 5

promotional Techniques Utilised in Marketing print Resources
§/IN  ITEMS

Great Extent

Moderate Little Not
Extent Extent Applicable
i Display of new arrivals in strategi
gic  45(84.9% 5(9.
places in the library. ( g A 3(5.6%)
2 Hosting Ii
sting library events 7(13.2%) 14(26.4%) 25((47.1%) 7(13.2%)
3 Col.iabnrating with faculty members 5(9.4%) 10(18.8%) 30(56.6%) 8(53.1%)
to incorporate print resources in
course materials
4 Use of posters, flyers, and bulletin 4(7.5%) 10(18.8%) 20(37.7%) 19(35.8%)
boards '
5 Application of mobile apps that 3(5.6%) 5(9.4%) 9(16.9%) 36(67.9%)
allow patrons to search the library
catalog and reserve books remotely
6 Use of videos and information 4(7.5%) 7(13.2%)  12(22.%) - 30(56.6%)
graphics to showcase the print
resources available in the library
7 Having one-on-one discussions with 17(32,0%)  31(58.4%) 6(11.3%) d
users
: . - 0, %
8 Sending reading lists to users’ emails  4(7.5%) 12(22.6%) 37(69.8%)
based on their subject areas
. 9 9(16.9%)  40(75.4%) P
9 Notifying users of new arrivals A(7.5%) \16:8%)

through text messages
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QUESTING CONtibutinme 8% &
s Tsoes n;.‘u SRVtons from S{15.9%) 38(71.6%) 5{11.3%) 2
VIS CIRLOMES OF tsers wige
IENNE SCQUisTtiong
12 45{71.6%) 1D(18..8%) 5{8.4%) B
3 Prowision of 2 conducie .
13 b }*7”‘*—-’&1"9 “Qrary 20(37.7%) 28(54.7%) 4(7.5%)
STINONMENt for meariin. '
\-«u!s

professional technigues used in marketing
print resources are organizing library
oriantation and users' education

program
2eral University of {(71.5.3),
/ Minna (BL.9%) Othar
T2 oTint respurpes oy Qies
Very High Very High High Low Not
Applicable
T Canducting surveys by 3(5.5%) 10(18..8%) 38(71.6%) 2(3.7%)
administering the
guestionnaire
A Fouus group intendew 3(3.5%) 14{25.4%) 32{60.3%) 4(7.5%)
B ek i siasies” SiLON 110207%)  4(7.5%) :
A Conducting 2 usability test  5{11.3%) 23.7%)  5(0.4%) 40(75.4%)
(6 2% 45(84.9%)  3(5.6%) <
5 QObservation 5(9.4%) A% 3
; hat taking Discussion of Findings
The findings in Table 6 revealed that taking

readers’ statistics was vary high?g:‘ u:hl;;ze::i ;r;
ﬂa%;a inz the marketing stralegies ?e gem
W‘.mes“ ‘ employed ng:; t{j:mma,
University of Technology Library

¥ ET

Findings from the study revealed that the
availability of current reference sources for

51
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marketing was low in the Federal University
| of Technology Minna. It must be emphasized
~ that for a marketing strategy to be
successful, the library must make available
to its USErs various current print resources. It
demonstrates that the library is actively
engaged in acquiring reliable, accurate, and
current information resources which may
result in attracting more readers to the
library. These findings are contrary to the
findings of Ozoveheet al. (2018) who
discovered that the provision of major
reference sources such as encyclopedias and
dictionaries was moderately available in
academic libraries in Niger State, Nigeria.
Regarding the accessibility of print
resources, the results showed that an open
public access catalog was regularly
accessible to a great extent for users. This is
a good development. For open public access
catalogue provides opportunities for users,
potential users, and remote users to have
access to the print resources that are
available in the library. Furthermore, the
OPAC serves as a medium to promote
available print resources in the library,
provide an opportunity for users to explore
and discover resources that are in their area
of interest, and provide an opportunity for
users to place orders for books they want to
borrow and renew loans. This was also
supported by Katabalwa and Mnzava ?2020)
who observed that OPAC was accessible at

Sokaine University of Agriculture.

Vol 7, issue: 2023

The results on the attitudes of library staff
towards marketing print resources revealed
that a significant number of library staff felt
that it was not necessary to market print
resources because most users prefer to use
electronic resources. Despite the availability
of electronic resources, print resources must
be acquired and promoted because print
resources provide an immersive reading
experience, it is more reliable, and
accessible, and have a longer lifespan
compared to electronic resources and print
resources provide users with historical and
cultural significance. These findings are in
agreement with the findings of Friday and
Godfrey (2023) who found out that librarians
in public universities in Bayelsa and Rivers
States in Nigeria have negative attitudes
towards the marketing of library resources.
On the competencies of librarians in
marketing print resources, a significant
number of library staff in the Federal
University of Technology library in Minna
indicated that their knowledge of how to
access print resources using OPAC was low,
Library staff needs to be knowledgeable on
how to use OPAC because, with the
utilization of OPAC, library staff can
showcase the library print resources to
users, educate users cn how to utilize library
resources, assist users in searching for print
resources, allow library staff to promote
specific print resources and provide an
opportunity for library staff to update and
maintain accurate records on the library
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print holdings. These findings are in
agreement with the findings of Oguche
; {2017) who discovered that the Jevel of ICY
. literacy competence among the libra

ry staff
. ip Nigerian federal university libraries is on

average.
The results on the promotional techniques
utilized in marketing pring fesources in the
Federal University of Techna!agy Library
Minna, Nigeria revealed that the display of
new arrivals at strategic places in the library
was utilized to a great extent. Although this
is an effective method to marker print
resources in  libraries it has  some
disadvantages. One of the  major
© disadvantages of this technique is that it
does not provide an opportunity for libraries
1o publicize print resources available in the
- library to potential and remote users These
findings are in agreement with the findings
of Dauda and Daksiri {2020) who found that
exhibition and display of newly arrived
material was the major technique used in
- marketing lbrary resources in Mustapha
Abba Library, Federal College of Education
Yola, Nigeria. |
The results of evaluating marketing
strategies employed by hibrary staff at the
Federal University of Technolof;y Mmfﬂa
© revealed that taking of readers st-“;tnsﬂcs
 was utilized to a great extent. ‘I:h:s ’51"’?“;
commendable. Taking readers’ Smi‘;
after marketing print resources is impo o
¢ it helps 10 evaluate '
because | arketing efforts, helps
effectiveness of the r:‘\ yreichinpuitye
' to understand users pre

' anagemen 1 Sclences
ernations! journal of information BEESCRL e
e “.m»f:-».‘ o A

Vol. 7, issue: 2023

decision-making, and justifies funding of
print resources.

Conclusion

The place of print resources in the
enhancement of learning, teaching, and
research activities is irreplaceable despite
the availability of electronic resources. Print
fesources may be more reliable angd
accessible because it does not require access
to the internet. Based on the findings of the
study the following conclusions are drawn.
Current teetbooks were highly available for
marketing Based on the findings of the
studly, 1t was discovered that print resources
could be accessed to a great extent through
the Open Public Access Catalogue {OPAC) n
was the opinion of a significamt number of
library staff that it was not necessary to
market print resources because most users
prefer electronic resources. It was also
observed from the findings of the study that
an average number of library statf were not
compatent in the use of OPAC in accessing
pant resources in the lbrary,

Furthermore, the marketing technique
mastly used by library staff to a great extent
is the display of new arrivals at strategic
places in the fibrary. Also, taking readers'
statistics was the major method used in
evaluating the marketing strategic efforts
embarked on by the library, By
implementing vartous marketing strategies,
the Federal University of Technology Library
Minna Nigeria can effectively promaote print

53

fusmes) - hitp://ijims.or

kil

‘. :.AWH'R b




b jusources and increase theij usage among
| yarlous categories of fibrary users,

.

4
Bt

7

' ; Hecomme ndations

. The following recommendations are made
. pased on the findings of the study:

1. The management of the Federal

University of Technology (FUT)

library in Minna should ensure the
acquire  current and

reference information res

Y
adequate

ources to

enhance the marketing of print
resources.

2. The management of (the FUT) library
in Minna should ensure that print

i resources are adequately accessed
B! both online and offline.
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