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Introduction

A competent motor mechanic is a craftsman that
possessed sound theoretical and practical
knowledge of motor vehicles, able to diagnose and
carry out repairs and/or maintenance on all types of
diesel and petrol vehicles. Mechanics are
responsible for the services and repairs of motor
vehicles including undertaking work on engine
transmission, differential, steering, suspension,
brakes, wheels and tyres (Abdulkadir and Ma'aji,
2014). According to Abdulkadir (2016), Motor
vehicle mechanic refers to a person or group of
persons who, for compensation, engages in the
diagnosis or repair of malfunctions of motor
vehicles, When a motor vehicle mechanic carried
out the servicing, maintenance and repair of
vehicles as a business instead of working for an
employer that pays him/her salary or wage, it is

referred to as self-employed motor vehicle
mechanic,

Abdukadir_ further explained that Self-
Motor Vehicle mechanics refers to the hj

Individual or Eroup of individuals w},

\\\@

works are to diagnose faults on gasoline (petrol) and
diesel engines; and performs minor and major
repairs to engines and components, diagnose
malfunctions in power transfer and chassis
components. The foregoing clearly revealed that a
mechanic job is enterprising and that for
entrepreneurial self-employed motor vehicle to
succeed in his/her business enterprise he/she needs
understand the concept of entrepreneurship.

The concept of entrepreneurship according to Sadiq
(2008) revolves around the activities including
dentification of enterprises, combination and
allocation of resources, planning and controlling
business Management, mobilization and utilization
of local materials, risk bearing, market innovation
and the creation of employment opportunities. Ude
(1999) explained that entrepreneurship is the
process of creating something new with value, by
devoting the necessary time and effort to bear the
company risks, and receiving the resulting rewards
of monetary and pergopal satisfaction and
mriependence. Entrepreneurship involves the
3bl{lty to set up a new business enterprise s

ifferent from being employed (Nwaokolo, 2004)-
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Onwul'in' (2009) stated that entrepreneurship is the
acquisition of skills, ideas and managerial abilities
necessary for personal self-reliance. These
assertions further revealed that for potential
entrepreneurial self-employed motor vehicle
mechanics to succeed in their business enterprisc,
acquisition of entreprencurial marketing and
communication skills are essential,

Osuala (1993), defined marketing as a complete
system of interacting business activities designed to
plan, create, price, promote and distribute the
needed satisfying products and services to potential
customers. Marketing is part of management
function which deals with the process of
identifying, analyzing, choosing and satisfying
client/consumer needs and wants for a benefit
(Nwoye, 1991). However, Ezeani, Ifeonyemetalu
and Ezemoyih (2012) identified the marketing skills
that should be possessed by entrepreneurs to
include: knowledge of seasonal fluctuation of
goods, ability to determine the extent to which
products will sell, familiarity with various aspects
of sales and salesmanship. However, for any
successful self-employed motor vehicle mechanics
to become an entrepreneur he/she should also bear
in mind that for them to relate with the general
public they need to adopt effective communication

skills.

Communication skills are ways and abilities for
expressing oneself well so that others can
understand. Therefore, in the context of this study
communication skills refers to the ability of
entrepreneurial self-employed motor vehicle
mechanics to convey opinions, course of actions,
intentions and programmes to workers, customers
and an individual who is concemed with his
business enterprise in order to notify, influence and
to express his/her emotions and feelings (Osuala,
2004). According to Onoh (2006), effective
communication assists individual within the
business environment or organization to know the
direction the organization is moving.
Communication skills that should be exhibited by
entreprencurial self-employed motor vehicle
mechanics should include: ability to pass the right
message to the right people; project self-confidence
and speak confidently as a quality of an
entrepreneur, think carefully about a message
before deciding on the strategy on how to best
communicate it and accepts feedbacks about
information passed to others excluding prejudices
of all kinds (Lawal 2009). While adopting the
required effective communication skills for the
smooth running of business environment, self-
employed motor vehicle mechanics as

entrepreneurs should also try as much as possiblc to
have and to exhibits proper record keeping skills.
However, in spite of the importance of the forcgoing
entrepreneurship management skills to
entreprencurial self-employed motor vehicle
mechanics, they must also possess practical
knowledge aspect of motor vehicle mechanic.

The foregoing clearly revealed that motor vehicle
mechanic job is enterprising, as National
Examinations Council (2011) identified motor
vehicle mechanic work as one of
trade/entrepreneurship subject to be offered at
school certificate level. The overall aim of this
according to the council is to prepare student's mind
in readiness for the world of work. It equally direct
the teaching of entrepreneurship management skills
that will enable them set up their own workshop and
manage it upon graduation as most of these students
according to Abdulkadir (2016) having become
self-employed mechanics lacks entrepreneurship
management skills that will enable them function
effectively in their business environment. Thus self-
employed motor vehicle mechanics should have
entrepreneurial abilities that will enable them set up
their workshops and manage them effectively
bearing inmind the risk involved as entrepreneurs.

The entrepreneurship management skills are
important skills that ought to be possessed by
successful entrepreneurial self-employed motor
vehicle mechanics. These according to Abdulkarim
(2012) will enable them function effectively in their
business environment at the same time enable them
to form and exploit entrepreneurial opportunities at
profit level. However, having noticed that most of
these self-employed motor vehicle mechanics seem
to lack such entreprencurship management skills
that will enable them establish, manage and
undertake the maintenance and repairs of motor
vehicles effectively at profit level, a study to
identify entrepreneurship management skills
needed by self-employed motor vehicle mechanics
in the North central State of Nigeria becomes

necessary.

Statement of the Problem

The business of motor vehicle mechanics in the
automobile industry is maintenance and repairs of
motor vehicles. Mechanics either operate as paid
employees in the automobile industry and other
organization or as self-employed motor vehicle
mechanics in the automobile world of work. Self-
employed motor vehicle mechanics have played a
vital role in the sustenance of economic, industrial
and transport industry of the North Central States of

I
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Nigeria. However, over the years it has been
obscrvefl that most self-employed motor vehicle
mechanics who once enjoyed a constant flow of
customers for effective maintenance and repairs of
their automobiles have run out of the business and
now are employed as civil servants.

Abdulkadir (2016) equally noted that some self-
employed motor vehicle mechanics are struggling
to secure their maintenance and repair business by
relocating from one place to another or even
abandoning their workshop services or activities to
take other business such as motor-cycle business
(okada), commercial transport drivers and oil black
ma.rkctmg. This ugly trend does not only pose
serious threats to the survival of self-employed
motor vehicle mechanics business but also to the
economic, industrial and transport industry of the
North Central States of Nigeria. To succeed in motor
vehicle mechanics business, self-employed motor
vehicle mechanics need not only technical skills but
also entrepreneurial skills which include: marketing
and communication skills which many do not
possessed.

Entrepreneurial marketing and communication
skills are those skills that enable an individual such
as self-employed motor vehicle mechanics to
explore entrepreneurship opportunities at profit
level (Abdulkarim, 2012). These skills seem also
capable of helping self-employed motor vehicle
mechanics run their enterprise successfully; hence
entrepreneurship skills are very necessary for self-
employed motor vehicle mechanics to be able to
secure and succeed in their jobs in the automobile
world of work. The question here therefore is: what
are the entrepreneurial marketing and
communication skills needed by self-employed
motor vehicle mechanics in the North Central State
of Nigeria?

Purpose of the Study

The purpose of this study was to find out the
entrepreneurial marketing and communication
skills needed by Self-employed Motor Vehicle
Mechanics in the North Central States of Nigeria.
Specifically, the study sought to:

i Determine the entrepreneurial marketing
skills needed by self-employed motor
vehicle mechanics.

2. Determine the entrepreneurial

communication skills needed by self-
employed motor vehicle mechanics.

Hypotheses
The following null hypotheses were formulated to
guide the study and were tested at .05 level of
significance:

L9 ]
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1. There is no significant difference
mean responses of self'em})byed M {he
vehicle mechanics, managers” op Otor
firms in motor vehicle mechamcs’nlcro
entrepreneurship lecturers anq
entrepreneurial marketing skillg neeq dt ¢
motor vehicle mechanics fo, ed by
employment (P<.05). self.

2. There is no significant difference in {
mean responses of self-employeq b e
vehicle mechanics, managers of or
firms in motor vehicle mechanjc
entreprencurship lecturers
entrepreneurial communication
needed by motor vehicle mechap;
self-employment (P<.05).

Micry
§ and
0 the
skillg
cs for

Methodology

A descriptive survey research design was adopteq
for this study. The study was conducted in the North
Central States of Nigeria. North Central Nigeria
consists of Benue, Kogi, Plateau, Nassarawa, Niger
and Kwara states and Federal Capital Ten’iIOry,
Abuja. The North Central Nigeria is situateg
geographically in the middle belt region of the
country, spanning from the west, around the
confluence of the River Niger and the River Benue;
and covering about one-fifth of Nigeria's total land
area. The targeted population for this study was
22,523 respondents consisting of 21,340 Registered
Self-Employed Motor Vehicle Mechanics; 1,016
Managers of Micro firms in MVM and 167
Lecturers teaching entrepreneurship in all the
tertiary institutions in the states that constituted
North Central geopolitical zone of Nigeria.

Therefore, the sampled population for the study was
2,019 respondents comprising of 1,435 registered
self-employed motor vehicle mechanics, 475
managers of micro firms in motor vehicle
mechanics and 109 entrepreneurship lecturers,
drawn through the adoption of a multi-stage
sampling technique (Purposive sampling techniqué
and Taro Yamane formula for finite population
respectively). Purposive sampling technique W&
used to select three states including Federal Capital
Territory, Abuja out of the seven states that
constitutes North Central geopolitical zon¢ ©
Nigeria. The states are: Niger, Plateau, Kwara &
FCT, Abuja. Proximity of these states t© FCT.
Abuja, as well as high vehicular activities e
number of motor vehicle mechanics outfit
necessitate the choice of these states for the 5" 5

. ,le
While, Registered Self-Employed Motor Vehie
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Mechanics in each of these state including Federal
Capital Territory were sampled out with the use of
Taro Yamane formula for a finite population given
asn=N/1+N(e)" in Uzoagulu (1 998) and because of
the small number of population of micro firms in
MVM and Lecturers teaching entrepreneurship the
entire population was used for the study;

hencethey
werenot sampled.

A structured questionnaire titled: Self-Employed
Motor Vehicle Mechanics Entrepreneurial
Marketing and Communication Skills Needed
Questionnaire (SEMVMEMCSNQ) developed by
the researchers and validated by five experts was
used for the data collected for the study. All sections
of research questions were structured so that
respondents expressed their opinion on a four-point
rating scale of: Highly Needed (HN), Needed (N),
Moderately Needed (MN) and Not Needed (NN).
The real limit of numbers assigned to the various
measurements are: Highly Needed (HN) = 3.50-
4.00; Needed (ND) 2.50-3.49; Moderately
Needed (MN) = 1.50-2.49 and Not Needed (NN) =
0.05-1.49 respectively. Mean and Standard
Deviation were the statistical tools used to analyze
the data for answering research question; While
Analysis of Variance (ANOVA) was used o test the
nullhypothesisat0.05 level of significant.

Results
Entrepreneurial marketing skills needed by motor
vehicle mechanics for self-employment

Table1

Mean and Standard Deviation of Respondents
on Entrepreneurial Marketing Skills Needed by
Motor Vehicle Mechanics for Self-Employment.

SNo__ltems Mean SD Decision N=1636

1" Determining whatustomer'snceds. 362 049 Highly Needed
2 Determining the current trends in sals of products. 362 049 Highly Needed
3 Selting clearmarket goals. 365 048 Highly Needed
4" Identfying advantages over other competitors, 364 048 Highly Needed
5 Attend o the greatest possible number of customers. 365 050 HighlyNeeded
6 Determining when (o introduce new products which thecustomers

need, 362 049 HighlyNeeded

7 Anticipating and providing seasonal market fluctuations. 355 050 HighlyNeeded
8 Adsertising and sales promotion to win customers to the eaterprise. 366 048  Highly Needed
9 Appreciating customer*behavior, 363 048 HighlyNeeded
10 Developingan eficient distribution of market network for handling

and {ransporting products. 367 047 Highly Needed
1" Acknowledging several fluctuations of goods and familiarity with

various aspects ofalesmanship. 361 057 Highly Needed
1 Delcrminingnhcthcrtheexi.\lingpmdummsclljugmllorpoorIyJJl 046  Highly Needed

Grand Mean/SD 364 049 Highly Needed

Note: N = Number of Respondents, SD = Standard
Deviation

—
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Table 1 presents the mean responses of the
respondents on the 12 items posed to determine the
entreprencurial marketing skills needed by motor
vehicle mechanics for self-employment with grand
mean of 3.64 implies that entrepreneurial marketing
skills are highly needed by motor vehicle mechanics
for self-employment. The standard deviation of the
items ranges from 0.46-0.57 this showed that the
respondents were not too far from the mean and
were close to one another in their responses. This
closeness of the responses adds value to the
reliability of the mean.

Entrepreneurial communication skills needed by
motor vehicle mechanics for self-employment

Table2

Mean and Standard Deviation of Respondents
on Entrepreneurial Communication Skills
Needed by Motor Vehicle Mechanics for Self-
Employment.

SNo  ltems Mean 8D Decision

1 Being happy and optimistc even under pressure,

1 Listen acively when discussing issues,

3 Voicigideas effctvey o others hrough the use of meaningful
language.
Competency in assimilating what other sas,
Clearly pass offiial informationto employees interally,
Sending external information to employee cleary,
Showing correct sease of humor,
Aftracting the good will ofustomers at allthe ime,
9 Making s of dialogue tointiate actions,
10 Adknonledging conficting ideas,
{1 Sustaning allchannel ofefectve communication all the time.
12 Tnitiating proper conflct resolution,

V- 1636
38 049 Highy Needed
372 046 Highly Needed

V5 045 Highly Neded
363 030 Highly Needed
336 030  Highly Needed
355034 Highly Neoded
337 030 Highly Needed
362 032 Highly Needed
339 057 Highly Needed
30 048 Higly Necded
33 04 Highly Neeed
376 043 Highy Neeed

So —a o~ e

13 Generous greetings and building rapport, 371042 Highly Needed
14 Appreciating and valuing ohers, 375 046 Highly Needed
15 Empathizing and acknowledging others, 34045 Highly Needed

Grand Mean/SD 367 047 Highly Needed

Note: N = Number of Respondents, SD = Standard
Deviation

Table 2 shows the mean responses of the
respondents on the fifteen (15) items posed to
determine the entrepreneurial communication skills
needed by motor vehicle mechanics for self-
employment with grand mean of 3.67 which implies
that entrepreneurial communication skills are
highly needed by motor vehicle mechanics for self-
employment. The standard deviation of the items
ranges from 0.42-0.57 this signified that the
respondents were not too far from the mean and
were close to one another in their responses. This
closeness of the responses adds value to the
reliability of the mean.

[10]
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entrepreneurship lecturers is pre-se_nt:cd in Tab|q ;
Levene's test of hor_nogenelty of Vanances for ¢ :
data was .138 (and since the va_lue is greater thyy, the
significant level of (P< 0.05) the ASSUMptioy, i

Hypotheses

Ho, There is no significant difference in the mean
responses of self-employed motor vehicle
mechanics, managers of micro firms in motor
vehicle mechanics and entrepreneurship lecturers
on the entrepreneurial marketing skills needed by
motor vehicle mechanics for self-employment (P<
.05).

The result of the one-way analysis of variance of
mean scores of the respondents on the
entrepreneurial marketing skills needed by motor
vehicle mechanics for self-employment with
respect to self-employed motor vehicle mechanics,
managers of micro firms in MVM and
eéntrepreneurship lecturers is presented in Table 3.
Levene's test of homogeneity of variances for the
data was .364 and since the value is greater than the
significant level of (P< 0.05) the assumption of
homogeneity of variance was met. Therefore,
ANOVA could be employed for the analysis.

Table3

One-way ANOVA of Mean Ratings of Respondents on
Entrepreneurial Marketing Skills Needed by Motor
Vehicle Mechanics for Self-Employment

Source Sum of Square  of Mean Square  F Sig
Between Groups 10165 2 408 1852 078
Within Groups 69961 1633 30

Tota §0.126 1635

Table 3 revealed that there was no significant
difference (P< 0.05) in the mean ratings of the
respondents. These data supported the hypothesis,
£1(2,1633)=1.852, p=.076. The mean and standard
deviation for self-employed motor vehicle
mechanics were 2.18 and .23 respectively. The
mean and standard deviation for mana gers of micro
firms in MVM were 2.89 and .6] respectively, The
mean and standard deviation for entreprencurship
lecturers were 1.74 and .59 respectively. Post-Hoc
(Tukey HSD) was not conducted simply because
there was no significant difference in the mean
responses of the respondents.

Ho, There is no significant difference in the mean
responses of self-employed motor vehicle
mechanics, managers of micro fims in motor
vehicle mechanics and entrepreneurship lecturers
onthe entrepreneurial communication skils needed

by motor vehicle mechanics for self-employment
(P<.05).

The result of the one-way analysis of variance
(ANOVA) of mean ratings of the respondents on the
entrepreneurial communication skj]ls needed by
motor vehicle mechanics for self-employment with

Vol. I No: 1 June, 2018

homogeneity of variance was met,

Crefore
ANOVA could be employed for the analysig. }

Table4
Onc-way ANOVA of Mean Ratings

Respondents on E“trepr“‘euria
Communication Skills Needed by Moty Vehiclg
Mechanics for Self-Employment

Source SimofSqure ~ df MennSquae  F %
BetweenGrogps 13366 ) 7..’3'3 10 m
Wikin Groups 167,786 1633 Al

Totd 1833 1633

Table 4 revealed that there was no significan
difference (P< 0.05) in the mean ratings of the
respondents. These data supported the hypothesis,
F(2,1633)=1.018,p=.088. The mean and standarg
deviation for self-employed motor vehicle
mechanics were 2.11 and .69 respectively, The
mean and standard deviation for managers of mierg
firms in MVM were 1.53 and .68 respectively, The
mean and standard deviation for entrepreneurship
lecturers were 2.63 and .59 respectively. Post-Hoe
(Tukey HSD) was not conducted simply because
there was no significant difference in the mean
responses of'the respondents.

Finding/Discussion

The findings in Table | relating to research question
I showed that respondents agreed with all the items
on entrepreneuria| marketing skills needed by
motor vehicle mechanics for self-employment. The
finding showed that sell-employed motor vehicle
mechanics needs (he ability to determine what
cgslomcr‘s needs. This is in conformity with the
views of Ademiluyj (2007) who asserted that the
acquisition of marketing  skills offers the
entrepreneurs the unique strateey in determining
What customers need, why they need them and how
he canmeet the Presentand future enrolment and for
succee_ding in business. Corroborating this finding
Ezaani (1999) poinieq ouy that through this,
entrepreneurs offer 10 right product to his targeted
Customers, able 1o cost and determine his product
price that wi]] pe acceptable to the customers bas
on their Perception of the valye and a cost that
permits for profj; making,

Th;:i finding ajsq revealed that self-employed motr
Vehicle mechanicg needs ability in developing 3

@\__’/
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efficient distribution of market network for
handling and transporting products. This is line with
views of Bstaton (2002) who maintained that
marketing skills enables an entrepreneur such as
self-employed motor mechanics to be informed,
knowledgeable and confident in determining and
developing the most efficient method of physical
distribution of goods and services through effective
market network for handling and transporting
products to the targeted customers. Supporting this
view, Mamman (2008) argued that marketing skills
offers the individual a performance of business
activities that directs the flow of goods and services
from the producer to the customers. Marketing
authorities generally agrees that business enterprise
exists to serve market for which they engaged in the
production and distribution of goods and services
and in addition create and severe customers at the
same time achieving the firms profit objective
(Ezeani, 1999).

The findings in Table 2 relating to research question
2 revealed that respondents agreed with all the items
on entrepreneurial communication skills needed by
motor vehicle mechanics for self-employment. The
finding showed that self-employed motor vehicle
mechanics needs the ability to sustain all channels
of effective communication all the time for self-
employment. This finding corroborate with the
views of Umar (2008) who stated that when
channels of communication in business
organization are open, the individual within such
organization or enterprise become free to pass any
information they got to those that are likely to need
the information. Umar further pointed out this gives
room for the free of information from the top to the
lower levels of business enterprise and from this
lower level to the top as well. Buttressing this
assertion, Zalabak (2006) stressed that when all
channels of communication are not open, it become
difficult for the individual to either send their
information from the top or receive from above,
such situation according to Umar (2008) breeds
rumor spread with its far-reaching consequences.

The findings also revealed that ability to voice ideas
effective]y to others through the use of meaningful
language is also needed by motor vehicle mechanic
for self-employment. This is in-line with the views
of Lawal (2009) who opined that the use of
meaningful language should be adopted by the
entrepreneurs to voice ideas clearly and effectively
to others members of the business organization or
enterprise through the use of meaningful language.
Kouller (2000) lamented that communication can

€ greatly impaired or affected when the language
contained in the information is either too difficult or
above the comprehension level of those intended to

receive the information. Therefore, to ensure
effective communication Lawal (2009) emphasized
that the level of language to be use to voice idea or
information by entrepreneurs within the business
enterprise or organization should be such
information that can be effective and easily
understood by all concern.

Conclusion '
This study determined the Entrepreneurial
marketing skills and communication skill_s nc_:eded
by Self-employed Motor Vehicle Mechanics in the
North Central States of Nigeria. The findings of the
study serve as the basis for making the fol}owmg
conclusion: That entrepreneurial marking skills and
communication skills are needed by motor vehicle
mechanics for self-employment.

Recommendations

Based on the findings and implication of the study,

the following recommendations were made:

1. The National Automotive Council (NAC)
charged with the responsibility of
organizing training and re-training
programmes for motor vehicle mechanics
should in collaboration with the Federal
Ministry of Labour and Productivity to
incorporate the identified entrepreneurial
skills into their training and re-training
programmes so that motor vehicle
mechanics can be made to acquire the
needed entrepreneurial marketing and
communication skills. This will assist them
to sustain and secure their employment.

2% Regular seminars, workshops, and
conferences should be organized from time
to time for motor vehicle mechanics in the
North Central States of Nigeria and indeed
mechanics in any other parts of Nigeria by
National Directorate of Employment on the
need to acquire the identified
entrepreneurial skills for self-employment.
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