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Abstract

This study analvzed the Informatior
in Chikur Local Governmeny Area of Kaduna Siate Nig
respondents and the primary dat i
schedule. Both descriptiye
mean age of the respondents was 37
pigisive management svstem (87.3%) while all the respon

dala were collected with the aig of questionnaire complemented with interview
and inferential Statisticswere used to analyze the data collected. Results show that the
vears, amajority of the respondents were married(68.4%) and practiced
dents were literate acquiring primary (18.7%), secondary -

31.3%0) and tertian: (30.0%) education.More-so, mobile phone(X= 2.48), radio(X= 2.06)and television(X =

3 POy e T SE S 5 1l 5
.08 ranked 1™, 2" and 3™ respectively among the various

[CT facilities used. in marketing poultry products by the

respondents. Age (-1.704), income (1.692) and cooperative membership (2.095) were found to influence utilization of
Y i St sl : A % o
ICT in marketing poultiy products The major constraints indicated by the respondents wereunavailability of ICT

(0ls (93.7%), poor knowledge skilj of the farmers (88.6%)

and epileptic power supply (82.3%).11 is recommended -

thet better infrastructure such as electricity as well as eood and effective network coverage be provided in the Study

area.
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]. INTRODUCTION
luformation and Communication Technology
(I€T)  is any  technology  that enables
communication  and  electronic  capturing,
processing ancd transmission of information
(Ashrafi and Murtaza, 2008).Sanusi and Mshelia
(2010)describe ICT as technologies that support
the communication and co-operationof “hun_lan
be'ngs and their organizations” and the “creation
and Mexchangbé of knowledge” Furthermore, Yu
(2010)considers ICT as a range of technolpgles
that allow the gathering, exchange, retrieval,
processing,  analysis  andtransmission : of
information. In order words, ICT can be described
as 2ny tool that facilitates communication, process
and ftransmit information and share knowledge
thrcugh electronic means. Therefore, ICT refers to
a wide range of computerized technologies that
include p,r(:ducls and services su<.:h as desktop
compuaters. laptops. handheld devices, wired or
wircless intranet. business productivity software
wl as text editor and spreadsheet, enterprise
Wiware, data storage and security, network
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security and so on (Apulu and Emmanuel.
2011).More so, Rwashana and Williams (2006)
posited that ICT encompasses a range of
electronic digital and analogue devices such as
radio, television, telephones (fixed and mobile),
computers, electronic-based media such as digital
text and audio-video recording, and the internet.

However, in Nigeria, most commonly used ICTs
include newspaper, radio, television,Internet,
Personal Digital Assistants (PDAs), - Automated
Teller Machines (ATMs), mobile phones and
smart cards. Agribusiness usage of ICT ranges
from basic technology such as radio and fixed
lines to more advanced technology such as e-mail,
e-commerce, and information processing systems.
Using advanced ICT to improve business
processes falls into the category of e-business
(United  Nations Development Programmes
(UNDP), 2007).ICT is relevant in almost all
aspect of production. Its major characteristic is the
case of providing information and getting work

done. The use of IGIFHa brought a lot of

development and changes in the way people do
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