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[ntroduction

Poultry feeding constitute one of the most
important aspects of poultry production. Existence of
mammals largely depends on availability of food/feed
hence same can be said for poultry pmductiurj
(Ogunalke, 2003). Commercial poultry production is
an intensive operation whose profitable establishment
anywhere today requires a number of input. The
availability and adequacy of poultry feed from a list of
input needed by poultry production constitute the
single major inhibitor to higher output of both eggs and
poultry meat (likpi 1977).

The marketing of the various types of poultry
teed is in the hand of private entrepreneurs. It is
efficient in so far as the marketing agents respond 10
economic indicators and ensure that poultry feeds are
moved to places where there 13 demand. However, in
Nigeria feed accounts for aboul 65% to 80% of the
total cost of commercial peultry production depending
on the calibre of poultry management and the
efficiency of the feed conversion by the selected breed.
(lkpi, 1977).

According to Kohl and Uhl (1985), an

efficient marketing system is that which locates where
there are surpluses of produce and brings them 10
where there are shortages. Further, reiterated by
Adegeye and Dittoh (1982) s the fact that for a
marketing system to satisfy the consumer. it must be
supplied in the form, place and time the consumer
wants them.

Poultry feed marketing is surrounded by @
myriad of problems. In the case of pﬂuliry_fged
production, there exist a problem of a conflicting
growing demand for both poultry products (and
therefore an increase derived demand for poultry feed)
and food grains like corn, millet, wheat, sorghum etc.
for human consumption (lkpi 1977). *

The shortage and high cost of feed ingredients
in the livestock feed industr}:‘_lmﬁ severally affected the
amount and level of produced poultry feed to meet an
efficient marketing process. The ban on the importation

Of maize and wheat has consequently led to feed

ingredient been sourced locally. These include ma;{zu
Oftal, cassava chip. soybean meal, gmundnul EH_ <.
hone meal, limestone ete. The devaluation of the naira,

Fily inflationary trend.

Such as lysine, methionine, vitamins, antibiotics and
vet drugs combined with the reduced purchasing power
of many poultry farmers has led to the closing down of
many feed mills. (FAO, 1999). Therefore this has led
to poultry feed traders in Niger State, sourcing their
feeds from outside the state, thereby contributing to
high cost in the marketing process and also of
production of poultry products.

The poultry feed marketing in Minna is
bedeviled by a number of problems. This could be
traced to the production of poultry feed, the shortage
and ban on importation of certain feed ingredient for
poultry feed compounding, which has led to the closure
of a number of feed mills, such as Niger Feeds in the
state. Thus. for the marketing of poultry feed to be
efficient, special attention must be given to IS
production. This is emphasised by Johnson (1982), that
the marketing task, is to match production 1o market

needs.

Objectives
The objectives of this study includes the
following:
iAentify the major poultry feed outlets in Minna.
7 10 «.. “n the extent to which the marketing

process could guai. "tee increased poultry feed supply.

3 To evaluate the level of demand and supply of

poultry feed in Minna.

4 To estimate the marketing cost and returns of poultry
feed in Minna using the gross margin approach.

s To make recommendation based on the findings of

this study.
Materials and methods
The study was carrie

State capital. Five major poult
purposively selected. Data were c?llected thro
use of simple structured questionnaire. ]

Data were collected on Pprices of feeds,

quantity of foed supplied and demanded, supply

was computed using the number of tone SupPLe
each point of delivery and the marketing B
return was computed oss margin app :
Gross Margin = (Gross Income - lotal C?Sgedsfbau X
Total Cost — (total variable cosl ol g

i i ocess of
marketing cost) incurred in the marketing Pr

the feeds

d out in Minna, Niger
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ugh the
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Results and discussion
Major poultry feed markets in minna _ |

The study revealed that the major brands of
feeds marketed in Minna were Excel, animal care,
silver feeds, vital feeds and
ECWA Feed,

Number of years in business of the feed outlets _

Table I. Revealed that 80% of the feed
marketers had been in the business of poultry feed
marketing for a period of 1- 5 years.

Agent/feed millers

Table Il revealed the feed millers/agent and
location where different feed Brands were been
sourced from.
Number of times
transportation |

In Table Il the study revealed that 100% of
the respondents got there supplies six times and above
within the year. 100% revealed that the mode of
transporting their feeds were in lorry loads because
they were supplied in tonnage.

Cost and income analysis of poultry feed marketing
2000-2002.

Table TV Shows the cost. income and gross
margin analysis of the different brands of poultry feed.

In year 2000, the feed brand A (Excel feeds)
revealed a high gross margin of N6l. 400.00 In the
following year 2001, the feed brand was not in the
market, this was due to some problems, however in the
year 2002 a negative gross margin of M7680.00 was
revealed by this brand. This was possibly due to the
fact that in vear 2002. the marketing of the feed was
coming up new again in the market having being out of
business in the previous year.

The feed brands B and C (Animal Care and
Silver) revealed negative gross margins of N13.400.00
and ®1,450.00 in the year 2000, in the year 2001 and
2002, they revealed relative positive g2ross mar of
M3.600, N3,385 and N1,800.00, N1.020.00

The negative gross margins in year 2000
exhibited by these brand could be attributed (o higl
marketing cost (i.e high variable cost) which hitherto
affects the entire marketing process. [n the subsequent
years these brands were noticed to have stabilised,

The feed brand D (vital feed
high gmﬂss mzu*_gin of N3.841.200 in year 2001 and
M19. 193, 040 n year 2002. The study revealed here
that the actual investment capital into this feed brand

was high which resulted in very large number of feed
Table 1: Number of Years in business
Years
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of supplies and mode of

) revealed very

10 yrs and Above

5
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types in tonnage brought into the state. Thege
subsequently spread the_qmricctmg cost (variable cost)
over the large number of feed types markulr:q_

The feed brand E (ECWA Feeds), revealed
relative high and positive gross margins DI'MS]_(}“G_G{}‘
N58,600.00 and N46,800.00 in the year 2000, 200,
2002, This is attributed to the fact that low Marketing
cost are incurred in marketing the feeds because 1,
traders do not travel out to buy these feeds, since there
is a sales depot in the state. Also ECWA poultry feeds
has been in the market, here in Minna for a period of
six years and above.

Conclusion and recommendations

The study reveals that high marketing cos
incurred plays a crucial role in the marketing process
of these feeds and affects the gross margin. The study
also revealed that, the layers feeds (i.e. Layers mash)
was mostly, produced by the agent due to the high
demand of Lavers mash.

Problems such as delays in supplies due to
transportation problems, instability in the cost of feeds
and also acceptability of some feed brands by poultry
farmers existed.

The government can assist by reducing cost
incurred in the marketing process of feeds, by
reawakening closed down feed mills in the state, also
feed mills/agents could set up feed sales depot within

the state to cut the problems of delays due to
transportation, high transport cost e.t.c.
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rable 11: Brands of feed with their respective locations

3rand of Feed Feed Millers/Agents Locati

Excel Feed masters - I::qdq =
Animal Care Animal care Kf -
gi.hrer _Feeds Silver feeds K:ET;H']
Vnnl'Pceds Grand cereal and oil mills los- Plf'u
E{;\,M Feeds ECWA feeds Jus - I:!a;;:u

Source: Market survey data, 2005.

Table 111: Number of times of supplies and mode of transportation

———

No of Times No ‘
Twice year - Frequency
Twice a year ) 3
Four times a year ) .
Five times a year ) -

Six times a year b I(-}U
Mode of Transport

Lorry loads 5 100
Pick up vans ’ -
Trucks - -

Source: Market survey data. 2005.

Table 1V: Cost and income analysis of poultry feeds marketing 2000 — 2002

Year Feed Brand  Total cosl of feed/Brand  Gross income foed/brand  Total gross margin of feed/brand
A 1,962,200 2,023,600 61,400
B 2.745.400 2,7730.000 13.400
2000 C 2,279,000 2.277.550 1,450
D . " =
E 2.783.400 7 835,000 51,600
A = -
B 2.752,400 2,756,000 3,600
2001 C 2,424,200 2,427,585 3,363
D 41,298,800 45,140,000 3,841,200
E 2,807,400 2,866,000 :}gggg
A 2.949,680 2,942,000 g
B 2.830.200 2.8‘32.00’[} 020
2003 C 2,431,800 2,432,820 10,193,040
D 21,702,960 40,896,000 : 461800
E 2.905,200 E,QSWI/’
Source: Market survey data. 2005.
A = Excel
B = Animal Care
C = Silver Feeds
L = Vital Feeds
E - ECWA Feeds
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