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cal government area in the Cl‘ﬂss'*
budu Mountain I{cﬂnﬁ is one of [hg‘]_
. ]'lf'm- resort was described by a foreignep
onally has i qcreased as it offers both leis re
1L ;;-1L-("111El‘l‘3}"« a Scot who first explored |
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3.0 Methods
31 Study Arean
Obudu Mountain Resort is I
Nigeria and was formerly called Obudu Cattl
wonderful places in the world because of its topogre
best kept secret”, Its recognition nationally and intern
tourism experiences. It was developed in 1951 by Mr.

. 4 Fid _-.r_] [ if
fanges in 1949, But until 2005, the resort was not {.h \-i-l”i]f‘l 575 76m above sea level. Temperaty
international tourists, The resort is situated at an altitude of 1,575.

* a " - .‘;:.
. v the temperature range 1s 26°c to 32°%. |
With the season. In the months from November to January

, i . (Feu & Arrey, 2011). It is bounded tg
from June 1o September the temperature level is 4 ¢ 10 e {rl,,::: th;{:ﬂst by the Republic of Came

[ Benue State, to the south h?/ the Ogoja local government an:-':li‘j 01! and 9° 22! 45"E. with an R
between latitude 6°21' 30" and 6°22' 30"'N and longitude 9" 22 vl

of 104 sqkm* (Nwabhia et al. 2012). ;

Obudu Mountain Resort is settled in a community call the Becheve community _
villages, namely Anape, Okpazawge, Kegol, Keji-Ukwu, Okwamu and #P?h‘EJ illi. The main oceug
inhabitants of the communitics is subsistence farming; some are civil servants, part-time -
businessmen, while some engage in tourism activities in their area. Obudu PE‘DPIE—' 5P known

: People and they have a strong ability to coexist with other tribes without engaging in wars or conf
.I Communities are scattered with an average distance of 1km between communities whose roads

H!:lfl }hnsc whose roads are not motorable (footpaths) are Skm or more apart. Of these co lities
Ejilli and Keji-Ukwu are closer to the mountain resort.

eated 1n the (Obanliku [

e Ranch.
phy.

3.2 Data Collection 3
=
ke This study used questionnaires for data collection. The questionnaire comprised two p ¢

Wl t*:':'“ﬂ"}' in the ‘furm of Likert scale questions, which is in line with most research on perception s
| | ir Fment was fmuatﬂc.;l on a five-point scale as recommended by Maddox ( 1985), with 1 representin
ei hsmngiy disagree’ and 5 representing ‘strongly agree’. The first aspect of the questionm
(ZISJO;THB“EI“S on the economic, gﬂcia! and environmental impacts of tourism adopted
» Byrd et al. (2009) and Kim et al (2012) which have been found reliable. The ..

‘ilfcstiun_nairc was on ways tourism should be sustainably developed i . ony
aﬂ:j f_:f‘mblf;'wcm completely new, in other words they haie never ieenﬁqezﬁlﬁuaﬁﬂ:;;ma; )
Januaryml ;m:ta};d]'zhzﬁ,zlg ensure that these items were reliable, a pretest (pilot study) :fas 3 "
iy Boris and Likert coni 13 using 67 samples whr:ir are stakeholders in Obudy Mountain Reso gy
gy e g? csfw;re assessed by examining the Cronbach’s alph, combil They
yielded \;ﬂlues ahn};:ﬂus t Z ;ﬂnt study re:;ulls showed that all the nitial seventeen it c '
I ot b 2 and the Cronbach’s alpha coefficient was within the limi s
Y Nunnally ¢ imits of 0.60—0.70

& Bernstei s :
e ey vmnd mstein (1994). The questionnaires were further assessed for eo

scholars who specialize ; |
the ex 8 : 'Y Specialize in tourism researc b & |
PErts” comments leaving fourteen items for the full survey rch. Three items were ¢ leted

For the final surve ind :
Residents were drawn Yy ependent samples

=
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and Study Findings

data obtained in this study were analysed using SPSS 17 and the ANOVA wat From the
_:_"'f e was employed to ascertain the difference in the stakeholder perception of the impacis of
ROW tounsm should be sustaimably developed in Obudu Mountain Resort. | he Scheffe 1est was then
0 determine which specific  groups of stakeholders were different. The result of the ANCYV A test
of treedom (@ = 0.05) tor stakeholders’ perception ol the impacts of tourism evids ntly signihies that
hstically significant differences for cleven of the cighteen tems that measure the economic, social
pmental impacis of tounsm Lit'u'lupnn‘lli u'nllrn]n-lullny 1o 61% of the twotal vanables used fos this
2 Study. Out of the eleven items where stakeholders were found to differ on the impacts of Lowrism,
were under the economic and social impacts and only three were under the environmental ympac s
INg economic, social and environmental impacts, for which stakeholders’ perceptions ahout them
£ (X1) tounism generates tax revenues for local governments, (X2) tourism increases the cost of hiving,
iSm contributes to income and standard of living, (X6) tourism unfairly increases property prices and
faxes, (X9) tourism increases alcoholism, prostitution and sexual permissiveness, (X10) tourism
‘quality of life, (X11) tourism increases the availability of recreational facilities and entertainment,
pCause of tourism, roads and other local services are well maintained, (X13) tourism preserves the
t and improves the appearance of the community, (X15) tourism businesses that serve tourists thiow
§ of rubbish a year, (X18) tourism has long-term negative effects on the environment. Our resulis show
fthe.sr: items are made up of both negative and positive impacts of tourism and vividly establish that
e differing perceptions about the impacts of tourism on local communities among lourism stakeholders,
‘the local residents, tourism entrepreneurs, tourists, and local government officials and tourism students
this study.
This study found it useful to ascertain the specitic groups where ditlerences in perceplion were evident
which items these differences are found using the Scheffe test as mentioned earlier and a substantial
of differences were observed. For instance, in all the eleven items where there was & statisticully
sant difference in perception between the five stakeholder groups, local government employees and
its differed in perception in seven items measuring the three tourism impacts, ‘These items include: (X1)
il gencrates tax revenues for local governments, (X2) tourism increases the cost of living, (X4) tourism
dutes to income and. standard of living, (X9) tourism increases alcoholism, prostitution and sexusl
siveness, (X10) tourism improves quality of life, (X 12) because of tourism, roads and other local services
,: maintained, (X13) tourism preserves the environment and improves the appearance of the community.
ssults indicate that local government employees, residents and tourism entreprencurs vary in their views
‘the impacts of tourism on the Obudu Mountain Resort local community in four items. These items sre:
L’-“w iIsm generates tax revenues for local governments, (X2) tourism increases the cost of living, (X4)
contributes to income and standard of living, and (X10) tourism improves quality of life. Certain
ences are found between tourists, local government employees and tourism students in three items. Two of
!tcms which measure the social impact of tourism are (X11) tourism increases the avallability of
Dnal facilities and entertainment, and (X12) because of tourism, roads and other local services are well
, while the last item of the three (tourism produces long-term negative effects on the t:nwmmn:nt}
ures the environmental impact. In addition, statistically significant differences were found in two items
nbecause of tourism, roads and other local services are well maintained, and X18: tourism produces long-
1 gauve effects on the environment) between residents, tourists, local government employees and tourism
. Differences were also observed in one item (X6: tourism unfairly increases property prices and

'. ) tnxe:ﬁ) between residents, tourism entrepreneurs and tourism students; one item (X9: tourism increases
olism, prostitution and sexual permissiveness) between local government employees, tourism students and
lents; one item (X13: tourism preserves the environment and improves the appearance of the community)
_-.?'“w iucal government employees and residents; and lastly one item (X15; tourism businesses that serve
ists throw away tons of rubbish a year) between residents, tourists. tourism entreprencurs and tourism
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& tourism students (one-way analysis® _ T

| “ratio Sig ile
foan Fra
1!:-.“ 1 € @‘:. .‘-'_-.,:
anat "~ Mean AMean weas | [ ourisim N
i : l.oca
' [ ourists ents
Local I ourwvm L...:-H"“.' uru':t'r:I g
residents emtrepr. i) (0™ - i
(n=204) (n* 19) (n . e, s
Econonue ; i
] 6
X1 ] .28 Lo . 28 0.008
X 323 } 49 ] 2 3 87 4.2 :
x-! 412 1 68 1 K1l . a0 v 0 4| 0 "‘ﬁﬁ
X3 u«; \ 74 361 At ‘2 383 0.012
= i B
" 178 §.20 y 98 4.09 i 0.78 0.551
01 .
x 3 §7 99 3. 76 t e 443 0.006
X6 445 177 i 14 | 13
Socal
Umpacts o 0.58 0 668
" 24 219 215 343 293 0 086 -
X§ 257 2,51 2.36 e L;_, 657 0.000 G>TS,R
3 ¥ i =
& S 14 ey s i ;.60 0.001 E>sRG
1 99 Padl : - .
X10 A 456 4.05 - e il 0.014 T>G Tl
- § 12 -
X11 439 4.59 446 o e 0.015 R>T,G, 1
¥ P & = B -
X2 231 312 276 2 b
Environmertal y
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X13 ' 63 21 4.83 0.002 G>R
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X1é 143 232 2.19 13 218 2.3 0071
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Xls 2.46 245

Note: X1= Tourism generates tax revenues for local governments; X2 = lourism increases the ¢o
= Tourism increases employment opportunities; X4 = Tourism contributes to income and standars
= Local business benefits from tourism; X6 = Tourism unfairly increases property prices and e
4 Tourism increases traffic accidents; X8 = Tourism increases crime rubbcr‘it:-:.".-‘anda.li!m;: :
mm?‘scs,alcahu“sm‘ prostitution and sexual permissiveness; X10 = Tourism improves qual
Tourism increases the availability of recreational facilities and entertainment: X12 = Because ¢
and other local services are well maintained: X13 = Tourism preserves the environment &
appearance of the community; X14 = Tourism brings environmental pollution; X15 = Touriss
Serve tourists throw away tons of rubbish a year: X16 = Tourism ddl’]'ti"l:: *' the o
landscape; X17 = Tourism destroys the local ecosystem: X 18 S »;i: . | natural
the environment. R = Residents; E = Tourism r:nirt‘l.u'rn::uﬁ . P.k Yopdews.
and TS = Tourism students " ounsts; G = Local go

Sinc? the sustainability of Cvery venture has become an 1 |
2 . & g - 5 i o~ : h ' -
::t:l;?:i::‘]&o;nk :ﬂﬂll;t::h t~m]ldh mdqu llTle Sustainable tourism has not b::n!?:;t ": IE“:;; ol
e A H}F ll.ﬂt tounsm should be sustamably dey eloped in o
Einition on Lhee:t;edi:r fm_h"_gi d‘- shown in Table 2, indicate that all tl: m{{uﬂlﬁlﬂ reoe ¥
O sustamably develop Obudy Mountain Resory iind*t:h:-:l.-:dm:hc;l=t:i.|:-r ;,.1_.
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Ll blish tourism businesses in Obudu Mountmin He

wirt), %9 (I'he EErvernme al  abi viled (et ey
IJ w"h "“:' PHIVRIE sechion (i)

sustainably develop Obudu Mauntain Renort), S10 (1 ourists shovwld be
Meated about responsible behnvious N tourism destinations), 811 (Kevenue genernted from toiom
8 should be used 1o Maintain and further dovelop 1ourismy, %12 (Waste genersted from (Fomda
__ it should be recycled), and 814 (1.ocal Communities in Obudu Moumtan Resort should be fully
1 the Plnnllillu and development of tourism). The five stakeholder groups studied in this research shew
C l:lﬁ'_lH i three items only, which include 82 (1Tourism development should respect the scale. nature
fer of Obudu Mountain Resort local communities); 85 (Family-owned tourism businesses showld be
_-i“ (?bud“}; and S13 (The facilitien in Obudu Mountain Resort should be regularty mamtamed) The
. performed on the three items shows that residents differed from other stakeholders in how touriem
.luiﬂluinnhly developed in Obudu Mountain Hesort, bEvidently, tourism students differ from other
- '"ﬂ I‘WU items, which are S5 (Family-owned tourism businesses should be encouraged m Obudu)y and
, facilities in Obudu Mountain  Resort should be regularly maimtainedy, More specifically, the
T groups such as local povernment employees, residents, tourism entrepreneurs and residents and
tdents hold varyin % perceptions only in S2 (Tourism development should respect the scale, nature and
"ﬂf Obudu Mountain Resort local communitics) and 513 (The facilities in Obudu Mountain Reson
€ regularly maintained) respectively. Furthermore, our findings indicate that the highest variation
Stakeholder groups in how tourism should be sustainably developed in Obudu Mountain Reson is found

imily-owned lourism businesses should be encouraged in Obudu) as provided by its F ratio of 9 29 and
by signiticant value of 0,005,

anificance between local residents, tourism entrepreneurs, tourists, local government employees

'-‘.” students (one-way analysis of variance with the Scheffe test) on how tourism should be
bly developed in Obudu Mountain Resort

* Mean Mean  Mean  Mean  Fratio | Shg | Scheffe tex
Local Tourism  Tourists  Local Tourism (p < 0.05)
residents  entrepr. govern't  students
(H-IO_J) (n=29) (n~5% (n=33) (n~35)
438 441 143 143 0.72 0310 a &
39 3.31 in 417 4.00 493 0041 G>RE
438 397 140 4.60 412 129 00593
4.20 4.07 4121 4.51 1.8 | %0 0xn
3.85 434 343 186 297 9.49 0 005 R>T5.T.0.E
4.09 3.90 4.12 414 188 061 0 566
426 417 434 43) 397 1.10 0.503
385 434 3.88 434 379 280 0107
4.10 445 429 437 4.55 1.34 0376
427 410 39 437 4.00 151 0303
439 19 4.19 426 430 1.70 0253
418 393 422 434 4073 103 0362
459 445 4.48 443 112 354 0.054 R>TS
4131 424 4.40 373 214 0308

1 = Tourism should be developed and managed to meet the needs of the present and the future: $2 =

development should respect the scale, nature and character of Obudu Mountain Resort local
es; $3 = The ecosystems in Obudu should be properly preserved; $4 = Inhabitants of Obudy should
ed against indiscriminate encroachment of tourist site: S5 - Family-owned tourism businesses should

> =

ged in Obudu; S6 = There should be effective collaborative networking among tounism entreprencurs
fine Obudu Mountain Resort: 87 = There should be collaboration and understanding among
ts in tourism; S8 = The government should provide adequate funds for local people o establish

r to sustainably develop Obudu Mountain Resort; S10 - Tourists should be properly educated on
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=ountry Studies 0
A (Paper) ISSN 2225-0565 (Online)
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T'""i_r"'.‘.‘n'.ltm et al. 2010; Bramwell & Lane 201 1) and
2 Nigeria where it has not been taken seriously.
fountain tourism should be considered as a ‘community industry’ in which all the stakeholders are
-"_indirectly affected by the positive and negative consequences of development and cannot be

¥ free of conflict. This conflict is based on different individual interests and perceptions of the overall
efits of development (Davis & Morais 2004; Gursoy & Rutherford 2004; Markwick 2000: Reid et
Iherefore, in order to effectively reduce conflict, it is pertinent that the attitudes and perceptions of the
TS are identified and properly understood (De Lopez 2001: Hunt & Haider 2001: Reid et al. 2004). It
jually important that tourism planners (DMOs) consider the interests of all stakeholders hcfpm
g with development efforts (Hardy & Beeton 2001; Vincent & Thompson 2002). The tourism
 environment is complex and dynamic with linkages and interdependencies, multiple stakeholders,

1 diverse and divergent views and values, and a lack of control by any one group or individual (Jamal &
009). In rapidly developing tourism destinations, these characteristics, combined with the pace ‘uf
reatly increase complexity and uncertainty, creating a turbulent environment, In order to cope with
ulent environments, adequate and regular conversation among different interest groups through an
ded medium is paramount. In doing this, there is a strong need for tourism destination management
0nS to communicate within the local community as well as with their tourists. Educating and informing
community about tourism and its impacts will fortify the tourism industry by allowing all stakeholders
informed decisions about the types of tourism development and activities that take place in their
ly (Byrd er al. 2009). Such communication will also allow for improved understanding of the impacts
1 that the community perceives and the actual impacts that result from tourism. This understanding can,
ad to the development of a stronger tourism product and a more fulfilling experience for all involved.
egular effective communication and participation in the tourism process, negative impacts associated
sm development can be reduced to the barest minimum and the well-established positive impacts of
an be strengthened leading to increased positive perception about the impacts of tourism among
rS. This communication can be facilitated by a sequence of meetings and discussions where each
er group is highly regarded and given an equal opportunity to place their interest on the table for robust
1 and understanding. Certainly from this kind of exchange of views and ideas there will be reduced

L tourism destinations and each group will have a sense of belonging and will be willing at all times to
1o the development of sustainable mountain tourism.

its promotion should be encouraged in developing
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