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MAXIMAZING THE USE OF PUBLIC LIBRARY SERVICES IN NIGER STATE
THROUGH MARKETING

galami, Rita ﬂribhﬂ::. Abutu, F_"all.ll1| and Sadiku, Khadiza Avosuahi Ozovehe'
ederal I..lnu?..-ersil_y of Technology Minna,
Niger State. Nigeria

Abstract

The paper E_:ca.rnined marketing library and information services of public
libraries in Niger State. The study employed a survey research design. The

population of the study consisted

of forty-three professional and para

professional librarians employed by the Niger State Library Board. The
data were analyzed by use of frequency and percentages. The results of

the data analysed revealed that

the need for marketing public library

services was 1o create awareness of the services provided by the public
libraries (72%). The library services available for marketing were library
services for children (100%), user education (74%) and reference services
(93%). Furthermore, findings of the study revealed that the most widely
used marketing techniques were ‘display and exhibition of new arrivals’
(63%) and interpersonal and good communication skills (88%). It was
recommendead that public library staff ensure that they create and serve
users with novel and innovative information services.

INTRODUCTION

A library is primarily established to
acquire, organize, preserve and
ensure users have access 10 resources
and services. There are various types
of libraries that comprised: academic
libraries, public libranes, special
libraries, school libraries and private
ibraries (Odine, 2011).The focus of
this paper is the public libraries
because they are usually tied to the
economic,  political and  social
emancipation of the citizens in a given
community as they open their doors
and provide access 10 information on
any of the afore-mentioned areas.

Edoka as cited in Udensi and
Akor (2014) defined public library as a
liprary  system that  provides
unrestricted  access to  library
resources and services free of charge

to all the residents of a given
community, state, local government
areas and a country. It is worthy 10 note
that public libranes are funded by the
government  mainly from taxes
collected from the citizens. The patrons
of public libraries include: students,
researchers, skilled and unskilled
workers irrespective of their religion,
colour, gender, tribe, educational and
economic attainment.

According to International
Federation of Library Association
(2001), public libraries are expected 10
provide resources and services in a
variety of medium 1o meet the
information needs of individuals and
groups for education, information and

nal  development including
recreation and leisure.
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. Detlermine the need for
marketing of library services
offered by public library in Niger
State.

2 Determine the services offered
by public library that are
available for marketing in Niger

State
3. Find out the extent to which
current techniques are

employed in marketing of public
library services in Niger State

LITERATURE REVIEW

Kutu and Olabode (2018) defined
marketing of library services as a
planned approach to identify, attract,
serve and gain support of specific
group of users in order to achieve the
objective of the library. Meanwhile,
IFLA (2018) maintained that marketing
of library services is much more than
advertising, selling, persuasion and
promotion. For marketing is a tned and
true systematic approach that relies on
designing the services or product in
terms of the customer needs, desires
with satisfaction as its goal. Library
marketing can be defined as a process
of identifying the needs of users and
striving to satisfy their needs in an
effective and efficient manner that
maximizes use of library resources and
services.

Bovaird  (2017)  highlighted
several reasons why marketing 'S
necessary in public libraries. These
".I:lude: Expnﬁum .uf p.-EDpIE o ‘“"PE
programmes offered by the librany. i
helps keep libraries in the mind
people especially funding agencies.
and helps people to create awareness
of the benefits associated with
o public library services. Alkindu and
Al-surgyi (2013) enthused  that

Library and Informatien

marketing of library services is using
marketing tool to announce the
usefulness of new services to users.
While, Ndukka (2015) maintained that
marketing is a medium that is used 10
transform libraries for the future. The
writer further stressed that as a result
of emerging technologies marketing
becomes necessary for the survival of
libraries.

In order to effectively market
public libraries, public libraries should
provide facilities and services that will
bring information resources and users
together under conditions which
encourage reading for pleasure, self-
discovering, personal growth and
sharpening of intellectual curiosity.

lwhiwhu and Okoroduda (2012)
identified the following services that
are peculiar to most public libraries to
include the following: community

information  services,  storytelling,
recreational activities, reading
competition,  career information,

customer care, adult  literacy
education, mobile library services,
services to prisoners and online
internet services. In order to create
awareness and educate users on the
henefit of using library services,
various strategies have to be adopted.
Odine (2011) stressed that libraries
have to rethink its services and provide
more flexible and user-centred
services. The following services were
recommended: access 1o digital
information  resources, information
literacy programme, and e-library
SEnvices.

Ashikuzzamam (2019)
maintained that public libraries should
consider the disabled in the provision
of library services by providing them
the following facilities: screen reader

quﬂmnﬂu.lii
61
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display

nd magnifier braille
: e nrer

keyboard, talking typing and sca
etcetera. Adeogun (2018) suggested
the following, as ways of marketing
public libraries: print and electronic
communication media, library
websites, social media such as face
book, twitter, regular publications, use
of pamphlets and posters, book fairs,
annual library week celebrations and
friends of the library groups. Akpom
{2010) stated that the use of leaflets
and posters should be used to
publicize the various services available
in public libraries. Westwood (2011)
noted that in order to effectively market
public library services that it was very
necessary, for librarians to provide

vd Sadiku, K. A. O.

conducive environment 1o seny,
retreat for users. :

METHODOLOGY

Survey research design
adopted for this study. The p.;.;,.dla:-?l
comprised 43 professionals an, =

professional librarians in Nige, 3-;

Public Library. All the 43 profegg*
and para-professionals were 5'.-,;,;
hecause the population is not tog s :
The instrument used for data collec,
for the study was questionnaire. p .
of 43 questionnaires were distrip,,

4

to the respondents and all were g y
returned. The questionnaire Was
analyzed wusing percentage ang
frequency distribution.

Presentation of Result and Discussion of Findings

Table 1: Need for Marketing Public Library Services

Need for Marketing Services of Public Libraries  Strongly Agree

Increase communily awareness of the library

increase library funding by government and

donars

Increase lbrary usage by existing and potential

UEETE
Intrease

perceived wvalue of library among

government officials and the community at large

Achieve high level of customer satisfaction
Identify the information needs of users

Improve interpersonal relationship betwaen library

nnel and users

Disagree Strongly

Agree e ___ Disagree
372%) 12(28.0%) 0{(0.0%)  0(0%)
28(85%) 15(35%)  O(0%) 0(0%)
21(49%)  21(49%)  1(2%) 0{0%)
25(58%) 1B(37%)  2(5%) 0N 0%)
8(21%)  30(70%) 4(8%) 0{0°
{0%)
;{15%} B(14%) 23(53%) 7(16%)
(12%)  29(67%) T{16%)  2{5%)

Source: Fleld Survey, 2019

Table 1 shows t respo
respondents on Il'har:ead ﬁ:prrll ;?mﬂze
g;::n library services in Miger Etatag
agrﬁeﬂuf 1thte respondents stmngly;
e, hat Marketing increases
el ity awarenﬂqs Public library
Sorvice :E ;tha :rm::lyr drea. Thoge who
Public hibrary H: l-:ﬁ:g otk

awarenes
dsagreeq o |2 \28%), while p

: F strong|
Library ang L

e

%;L-'mrjﬁing because marketing enables
ﬁ'rll'lﬂﬁ'q- to draw the attention of the
::m‘::“'t?d they serve about the
S an ' [
B resources available in the
This study confirms the findings ¢

Adegoke (2015) who found out tha!

nmmE H L +a]
role Inhﬂg' and promotion played a vil?

| Creating awaren ibrary
a ess for li
m“;lﬂﬁrrnaﬂm Products and service®
“hrﬂl"ian fﬂ (28(85%) of the pubs
'®ported that market™
: T e )

T e
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increased the perceived value of library
4mong government officials and the
;x,,_munny at large, however, 15 (35%)
agreed. O(%) disagreed and 0[(0%)
disagreed. Furthermore, a larger
percentage (53%) of the respondents
did not see the need of identifying the
information needs of users through
pUb“E [ibrary marketing.

This could be as a result of
misconceplion by respondents of what

Table 2: Services Available for Marketing

library marketing is all about. Many
people view marketing as mainly
creating awareness of existing and
new products and services. Marketing
fosters the relationship between the
library and the communily so as fto
enable hbranes  identify  how
convenient, ease of use and users’
choice of information resources and
SErvices

Services Available for Marketing

Available Mot Available

“Library services for children
Recreational actihes

Lsar educaton

Adult iteracy educalion

Career information

Reference SEMvices

LServices to prisgners

Inlernel services

Current awareness senice

2elective dissemination of infarmation

43(100%) O{(0%)
26({60%) 17(40%)
32(74%) 11(26%)
0(0%) 43(100%)
20{47%) 23(53%)
40{93%) 3(7%)
0(0%) 43(100%)
7{16%) 35(84%)
27(63%) 16(37%)
10{23%) 33(77%)

Provision of cultural art works T(16%) 36(84%)
Mobile senvice O{{0%&) 43(100%)
Pravision of assistive devices for the physically challenged such  0(0%) 43( 100%)

as Braille

Source: Field Survey, 2019

Table 2 shows the library services
that were available / not available for
marketing in Niger State Public Library.
As shown on table 2 library services for
children (100%), were available. This
finding is very remarkable because
when services are provided for children
it will enable them to become lifelong
learners and improve the growth and
development of children especially as
regards to their education.

This finding is in line with Oyedum
et al (2014) who opined that the
Services provided at the chitdren:s
section at Nassarawa State Public
Library was effective Furthermore,
other services that were available for
Marketing were user education

32(74%) reference services 40(93%),
recreational activities 26(60%) and
current awareness sernvices 27(63%). It
is worthy to note that, Niger State
Public Library provided the above
mentioned services.

Public libraries by virtue of their
nature are expected to deal with all
kinds of services in all spheres of life
for different category of people for
various reasons. However, the results
showed that mobile services (100%)
were not available. This is saddening
because most rural dwellers would
have benefited so much from such
service. They will be able to have
access to information resources to
satisfy their information needs where

Management Forum Volume 21 Nos. 14 2
Library and Infermation =




Salami, R.O.,

they live. As a result aof imited funds
and inadequate staff. public branes
cannot be established in every part of
the country. However, with the
provision of mobile service every
citizen can have access to information
resources and services and this will
also create more awareness on the
activities of public libraries in their
community. This finding confirmed the
findings of Anyalebechi and Anyanwu
(2016) who reported that public
libraries in Enugu State do not provide
mobile sarvices

Also, majority of the respondents
36(B4%) indicated that intemet
services were not available (Table 2).
In today's technological era users
prefer the use of electronic resources
than print resources. In order for public
libraries to remain relevant and be
appreciated by their communities,
provision of internet services becomes
an essential tool.

Abutu, P. and Sadiku, K. A. O.

This study is In agreemeny ..
Bello (2014) who confirmeg _
despite the importance of |Cyg
libraries, most libranes in Nerth Cep,,
Nigeria have failed to provide theq, *r
their users. Other services thai Werg
not available as indicated by majgr;s  of
the respondents were adult "1’Era-
education 43(100%), Carpe
information  23(53%), services ;
prisoners  43(100%), provision
assistive devices for the physicy
challenged 43(100%). provision tr.
cultural art works 36(84%) a4
selective dissemination of informatig,
33(77%). The findings of this study i
an indication that services pertaining,
the vulnerable groups were not readiy
available even though the use of public
library services is the fundamental right
of every citizen imrespective of hi
social class

Table 3: Extent to which Current Techniques Are Employed in Marketing

Library Services
“Techniques in Marketing Library Services Great  Moderate Litle Mot
%) — Extent Extent Extent licable
Efgam:n 5 anaual library week HT%) 10{23%)  25(58%) 5(12%)

m:ﬂ ihe library group 2(5%) 4(8%) 7(16%)  30(68%)
Posters dee mﬂfm 0{0%) S(18%)  2(5%) 33(76%)
m‘-ﬁwd o 1%"{5?;&%“: gﬁ:f;}m gmaa} 37(86%)

; TIOE . 16% 0%
Dasplay H:a;:n:n:ﬁnn of new arrivals 6(14%) 27(83%) 5}145; E{{ﬁ;
Social lechnlog, 4(9%) 7(18%)  2(5%) 30(70%)
r’-‘nﬂﬂm ok ¥ : g%; :!;-} :E%::::: HN21%)  20(46%)

90 28(65% 9%
ﬁmm;‘d mf:ﬂmﬂ media I7%)  5(12%) ﬂuﬁi :{E{Ei?%}
Preparation of annual report ﬁ:ﬁ% %32?:] E":“'ﬁ'] ﬂ{ﬂ'ﬁ-}
F::r:zfumn of conduchve mmnmem S(21%) B(19%) ] -ﬁﬁ:] ﬂi;:;'j

} pgrsnr.al and good communication skills 2(5%) H{Bﬂiﬂ] » 2
Frowvision of adeguate information resources  B(19%) 11(25% 3(7%) 00%)
and sefvices accordng 1o information needs of IR 0(0%)
various categonies of users
.——'—'_'_FFF

Source: Field Survey, 2019

el e,
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Findings In table 3 revealed that
~tarpersonal and good communication
skills were employed to a moderate
axtent in marketing of public library
services as indicated by 38(88%) of the
raspondents. This finding is really
appreciable. This is because whatever
technigue put in place to market library
SeMVICES the library requires
dedicated, commitied, friendly and
nolite library staff to drive such

fechnigques.

This finding is in line with Odine
(2011} who affimed that efleclive
marketing of library services is
dependent on the interpersonal and
good communication skills  of
ibrarians. Another technique that was
applied to a moderate extent to market
library services was: display and
exhibition of new arrivals 27(63%). It
was also deduced from the studies that
the use of library website (86%) and
social media (70%) were not applied in
marketing library services. In order to
keep up with customers’ expectations,
librarians must ensure that they link up
with users in communication channels
frequently used by the users and these
users are more active on social media.

This study is in disagreement with
Khan and Bhatti (2012) who deduced
that libraries in Pakistan employed the
use of social media to capture the
attention of online users. Other
techniques that were not applied in
marketing of public library services as
indicated by the respondents were.
friends of the library 30(69%) and
posters and flyers 33(76%).

CONCLUSION

Based on the findings of the study,
the following conclusions are drawn.
The major need for marketing public

libraries in Niger State s 10 increase
community awareness of the library
Several services were available for
marketing, however, three services
ware highly available for marketing.

They include library services for
children, user education and raference
senvices. However, several services

were not available they include adult

literacy education, career information,
servicas to prisoners, internet services,
mobile services, assistive devices for
the physically challenged and provision
of cultural art works.

The techniques commeonly used 1o
market library services were display
and exhibition of new arrivals and
interpersonal and good communication
skills. Finally, this study found out that
several core public library services
were not provided. It is pertinent to note
that no effective marketing strategy
can be effective without an effective
and efficient service delivery.

RECOMMENDATIONS

1. Public libraries in Niger State must
create awareness of the types of
services they offer and sustain the
effort to help them to continually
determine the changing information
needs of their patrons.

2. Utilization of technology can
facilitate public libraries in Niger
State to leverage on the different
audiences and provide befitting
services targeted at such groups
who are also patrons of the library. It
is recommended that during
registration, patrons should be
encouraged to provide in addition,
information on the  social
media/networks thay patronise.

3. Capacity building is an important
component of staff development. It

mﬂwmmtﬂmmﬂudhi
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